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For 1892. 


We wish the business men of the country a very 
Happy New Year. 

We think the conditions for its realization are 

unusually favorable. 
The most interesting question for each is how 
to obtain his share. 

In this effort we would rather take the chances 

of the Newspaper Advertiser. 
Newspaper Advertisers are bright men. Bright 
men are Newspaper Advertisers, 

Many a firm is nowclosing a better year because 

of Newspaper Advertising. 
This means that they have met modern business 
conditions with modern means. 

The same thing will be true of many more firms, 

one year from to-day. 
The vital question is; will you give it considera- 
tion and trial ? 

You can find agents who will endorse anything 

you suggest. We won't. 
If the expenditure, or the way proposed, seems 
unwise.to us, we frankly say so. 

When about to do Newspaper Advertising— 

large or small; write us. 
Our address for 1892 will be Times Building, 
Philadelphia. 

Ifout of sight any moment we shall still be 

Keeping Everlastingly at it—it brings success, 


N. W. AYER & SON, 
Newspaper Advertising Agents, 
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Points to Remember 


Regarding the 
Atlantic Coast Lists. 








THERE ARE 


1400 LOCAL FAMILY PAPERS. 


60 per cent are the only papers in their re- 
spective towns; 85 per cent are either only papers 
in their respective towns or are county seat pa- 
pers. They reach 


Fully One-Sixth 


of the entire reading population of the United 
States outside of large cities. They are divided 
into nine divisions, thus enabling advertisers to 
reach the New England States, the Middle States, 
or the Southern States. 

One electrotype only is requisite if an electro- 
type is used. 

Files of the papers can be examined at our 
office at any time. 


Half a Cent a Line 


a paper is the price for transient advertising. 
As low as 


Quarter of a Cent a Line 


when 1000 lines are engaged, to be used during 
a year’s time. Catalogues and estimates free. 


ATLANTIC COAST LISTS, 
134 LEONARD ST., NEW YORK, 
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ADVERTISING BY STATES.* 
By Charles N. Kent. 

Alabama, with an area of about 
50,000 square miles and a population 
exceeding 1,500,000, issues nearly 200 
newspapers. The papers most valu- 
able for an advertiser are those pub- 
lished at the distributing points— Mont- 
gomery, Birmingham and Mobile. 

Alaska has an area of about 750,000 
square miles, or considerably more 
than the combined area of Texas and 
all the New England and Middle 
States. The population is 31,795, but 
only 4,303 of the inhabitants are 


white, a majority being Indians. There 
are three newspapers published, two 
at Juneau, ‘‘ the metropolis of Alaska,” 
and one at Sitka—all weekly. 


Arizona, with an area of more than 
100,000 square miles and a population 
of less than 75,000, issues between 
thirty and forty newspapers. The 
principal town is Tucson, with a popu- 
lation exceeding 10,000. No news- 
paper in the territory is credited with 
commanding influence or any very wide 
circulation. 

Arkansas, with a territory larger 
than New York, has a population of 
more than a million, and issues 200 
newspapers. The capital and princi- 
pal city is Little Rock, having a popu- 
lation of 25,000. The daily and 
weekly editions of the Little Rock 
papers will be found the most valuable 
for an advertiser. 

California, with an area larger than 
New York, Pennsylvania and all the 
New England States combined, has 
something more than half the popula- 
tion of Massachusetts, and issues 
about six hundred newspapers. San 


* Advertisers often want special information 
about the territory in which they have decided 
to advertise. The facts are often difficult of 
access, he endeavor in this article has been 
to arrange under the headings of the different 
States the information most necessary to the 
laying out of a successful plan of general 

vertising. 
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Francisco is the metropolis, and, to- 
gether with Oakland, contains more 
than a quarter of the whole population. 
San Francisco newspapers have ex 
traordinary circulations and command- 
ing influence. An advertiser in Cali- 
fornia must devote a large portion of 
his appropriation to the daily and 
weekly editions of the principal San 
Francisco publications. They each 
have separate constituencies, and the 
people cannot all be appealed to by 
using the columns of only one or two. 
Colorado, with twice the area of 
New York State, has about half a mil- 
lion of inhabitants, of whom about 
one-half are in Denver, the capital. 
About three hundred newspapers are 
issued, and Denver publishes several 
which compare in appearance with the 
greatest dailies of metropolitan cities. 
Daily or weekly editions of these not 
only reach every section of Colorado, 
but penetrate New Mexico, Arizona, 
Utah, Idaho, Wyoming, Oklahoma, 
Indian Territory, the western parts of 
Nebraska, and Kansas and Northern 
and Western Texas. Every one who 
would appeal to the great central re- 
gion beyond the Mississippi must ad- 
vertise liberally in the Denver news- 
papers, to the exclusion of other pub- 
lications in the sections enumerated. 
Connecticut has an area of 4,845 
square miles, a population of 746,258 
and 207 newspapers. Bridgeport, 
Hartford, Meriden, New Haven and 
Waterbury each have a population of 
more than 20,000. New Haven, the 
State capital, is the largest (85,981). 
New Haven issues dailies with more 
than 5,000 circulation, and Hartford 
has one with more than 10,000. 
There are many other cities and towns 
of importance, which should not be 
overlooked by a general advertiser. 
Eighteen others have populations ex- 
ceeding 5,000. 
Delaware, next to Rhode Island, has 
the smallest area of any State, 1,960 
square miles. The population is 
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168,493, and it has thirty-nine news- 
papers. There is no daily outside 
Wilmington. Dover, the State capital, 
has three weeklies, only one of which 
is credited with a circulation of more 
than 1,500, The Philadelphia and 
Baltimore dailies are important factors 
to be considered by an advertiser. 

District of Columbia has an area of 
sixty square miles and a population of 
230,892. One evening paper issued 
here has a larger percentage of readers 
in its own city than any other daily 
published. With this and a morning 
paper the advertiser has the District 
well covered. New York, Philadel- 
phia and Baltimore papers are dis- 
tributed. in- Washington early each 
morning. 

Florida’s area is 54,240 square miles, 
population 391,422, and issues 122 pa- 
pers. Key West has 18,000 popula- 
tion, Jacksonville over 17,100 and 
Pensacola about 12,000. ‘There is no 
paper in the State having more than 
5,000 circulation, The Jacksonville 
papers are the most important, but 
the best papers of the eight largest 
towns are all needed for even moder- 
ately advertising the State. 

Georgia is one of the most, if not 


the most, prosperous of all the Southern 


States. It has an area of 58,980 
square miles, a population of 1,837,- 
353 and 291 newspapers. The variety 
of its surface and soil results to its 
great advantage ; and it is said there is 
no one product growing, or found 
anywhere in the United States, that 
cannot be produced in Georgia. At- 
lanta, Savannah, Augusta and Co- 
lumbus all issue dailies and weeklies 
that are first to be considered by the 
general advertiser. One weekly at 
Atlanta not only has a large State circu- 
lation, but is perhaps distributed more 
widely throughout the other States than 
any other weekly issued in the South. 

Idaho contains 84,290 square miles, 
and has a population of 84,385, or 
about one to each square mile, while 
its newspapers are forty-six in number. 
Boise City, the State capital, has a 
population of 3,500, and Hailey 25,000, 
There is no other town having as much 
as 3,000, Eighteen counties have 
newspapers, although of small circula- 
tion. 

Illinois, with an area of 56,000 
square miles, has a population of 3,- 
826,351. Though twenty-first in area, 
it is third in population, New York 
and Pennsylvania alone exceeding it. 
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One hundred and forty-three daily, 
1,251 weekly, and, in all, 1,714 news- 
papers are placed to its credit. The 
Chicago dailies go throughout the 
West; newspaper trains, to insure 
early delivery, are dispatched each 
morning. A Chicago paper has the 
second largest circulation of any daily 
in the country. Chicago papers circu- 
late far beyond the State lines of IIli- 
nois, and an advertiser who would 
reach the people of the State must 
address them through the local papers 
issued in Aurora, Joliet, Bloomington, 
Peoria, Quincy, Rockford, Springfield 
and other towns of as much as 5,000— 
thirty-two in number. 

Indian Territory contains 31,000 
square miles, a population of 105,000 
and eighteen newspapers. It has no 
daily, seventeen weeklies and one 
monthly. But one weekly is credited 
with more than 1,500 circulation. The 
Arkansas papers are distributed some- 
what along the river and lines of rail- 
roads, also those of New Orleans and 
Dallas. 

Indiana has an area of 35,910 square 
miles, 2,192,404 population and 698 
newspapers. The Indianapolis dailies, 
with their weekly editions included, are 
important papers to start with. One 
agricultural weekly at Indianapolis also 
has a wide constituency among the 
farming community. The leading pa- 
pers of Evansville, Fort Wayne, La- 
fayette, New Albany, South Bend and 
Terre Haute reach out pretty well into 
the surrounding towns and counties. 
There are thirty-three cities and towns 
of over 5,000 population. 

Iowa has an area of 55,475 square 
miles, a population of 1,911,896 and 
878 newspapers. A Des Moines daily 
and weekly has the largest circulation 
of any English weekly, well distributed 
over the State, and a Burlington paper 
is second. Burlington, Cedar Rapids, 
Council Bluffs, Davenport, Des Moines, 
Dubuque, Keokuk and Sioux City are 
all important cities, and all have good 
papers. Chicago papers are read by 
the principal business men in the 
cities, while some Wisconsin papers 
make their way to the northeastern, 
Missouri papers to the southern, and 
Nebraska papers to the western parts 
of the State. 

Kansas, with an area of 81,700 
square miles, has a population of 
1,427,096 and 765 newspapers. To- 
peka, the State capital, is the largest 
city, and has good papers of general 

\ 
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circulation. Atchison, Emporia, Fort 
Scott, Leavenworth and Wichita are 
all prominent points. A Topeka agri- 
cultural paper circulates in agricultural 
communities, One Atchison weekly is 
credited with more than 5,000, and a 
Topeka weekly with more than 12,000 
circulation. There are sixteen cities 
and towns all having good papers and 
over 5,000 population. Kansas City 
and St. Louis papers have many read- 
ers in the State. 

Kentucky contains 40,000 square 
miles, 1,858,635 inhabitants and has 
280 newspapers. The in 
Louisville ; they also go to some ex- 
tent well into Tennessee and In- 
diana. One weekly published there 
has a_ wide circulation east of the 
Mississippi, both North and South. 
Lexington, Newport and Paducah are 
good centers, and each of the 16 cities 
and towns with over 5,000 population 
deserve attention. The Cincinnati 
dailies and weeklies are an important 
factor for the advertiser to consider; 
they have many readers in the State. 

Louisiana has 45,420 square miles 
of territory, a population of 1,118,587 
and 173 newspapers, All of general 
circulation are in New Orleans, which 
also has about one-fourth of the entire 
population of the State. Its leading 
dailies and weeklies are creditable pub- 
lications, and aside from a State con- 
stituency number many readers in 
Texas and Mississippi. Baton Rouge 
and Shreveport each has more than 
10,000 inhabitants, and a good daily 
and weekly. Lake Charles is the only 
other town with a population in excess 
of 5,000. 

Maine has an area of 29,895 square 
miles, nearly as large as the other 
New England States combined, and a 
population of 661,086, or less than 
one-third of the population of Massa- 
chusetts. It has 175 newspapers. 
These combined papers exceed in av- 
erage circulation those, of any other 
State. This is owing to the phenom- 
enally large circulation of what are 
known as “ Allen’s Lists,” Comfort, 
and ‘‘ Vickery’s Lists,” all printed in 
Augusta ; but it is not local in charac- 
ter. ‘The general advertiser must use 
liberally the papers of Portland, Lew- 
iston, Bangor and Augusta. An old 
and popular weekly issued in Portland 
and another in Lewiston have readers 
in all parts of the State. There are 
fourteen cities and towns having more 
than 5,000 population. 
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Maryland contains 9,860 square 
miles, 1,042,390 population, and has 
200 newspapers. ‘The Baltimore dailies 
circulate all over the State to some ex- 
tent, but Annapolis, Cumberland, 
Frederick and Hagerstown all have 
good dailies and weeklies which should 
not be passed by. The Washington 
and Wilmington da'lies are also read 
somewhat. 

Massachusetts has an area of 8,040 
square miles, a population of 2,238,- 
943—nearly one-fourth of which is in 
Boston—and newspapers. The 
Boston dailies are well distributed all 
over the eastern portion of the State, 
and also reach New Hampshire, Rhode 
Island and the southern part of Maine. 
The Boston religious and agricultural 
weeklies are found in all parts of New 
England, and it has one weekly de- 
voted to young people which is largely 
read in every State and Territory of 
the Union. Boston, in a limited way, 
New England; but Fall 
Fitchburg, Haverhill, Law- 
Lowell, Lynn, New Bedford, 
Springfield, Taunton and Worcester, 
as well as many smaller towns, have 
both dailies and weeklies of merit and 
influence. The Springfield papers, in 
a smaller way, cover a field about as 
thoroughly as the Boston papers do, 

Michigan contains 57,430 square 
miles, 2,093,889 population and 690 
newspapers. First in order come the 
Detroit dailies ; one Detroit weekly has 
more than 100,000 subscribers and 
another is of importance on account of 
the great number of Michigan readers, 
Bay City, Grand Rapids and Saginaw 
each has more than 25,000 population, 
and newspapers. There are 
twenty-six cities and towns with more 
than 5,000 population. Chicago's 
dailies are read in the southern part of 
the State, 

Minnesota, the thirteenth State in 
size, includes 79,205 square miles, has 
a population of 1,301,826 and 476 
newspapers. The dailies and weeklies 
of St. Paul and Minneapolis go over 
the northern and western parts of the 
State, as well as into North and South 
Dakota. Some of the Wisconsin papers 
are found in the southern part, There 
are thirteen cities and towns having 
more than 5,000 inhabitants. 

Mississippi has an area of 46,340 
square miles—nearly as large as New 
York ; 1,289,600 population and 163 
newspapers, six of which are dailies, 
Vicksburg, Natchez and Meridian have 
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one or more dailies each, and Jackson, 
the State capital, has two good week- 
lies, each with more than 7,500 circu- 
lation. ‘There are no others in the 
State credited with as much as 5,000 
circulation. In addition to the above 
places, Greenville has also more than 
5,000 population. The New Orleans 
and Mobile papers have readers in this 
State. 

Missouri has an area of 68,735 
square miles, a population of 2,679,- 
184 and 849 newspapers. The St. 
Louis dailies are excellent, and go 
quite generally to the large towns 
throughout the State, as well as into 
Eastern Kansas and the Southwest 
generally. The weeklies of the dailies 
have still larger circulation, in the 
same territory and beyond. The pop- 
ulation of St. Louis is 460,357. Kan- 
sas City comes rext in order with a 
population of 132,416, and is a great 
railroad center. St. Joseph has 52,811 
inhabitants, Sedalia and Springfield 
each upward of 20,000. There are 
in all ninneteen cities and towns with 
more than 5,000 inhabitants. 

Montana contains 145,310 square 
miles, and is only exceeded by Texas, 
California and Alaska. Its popula- 
the number of 


tion is 132,159 and 
newspapers seventy, twelve of which 


are issued daily. Helena, the State 
capital, has a population of 13,834, 
Butte City 23,000, and Missoula 7,800. 
These are the only towns having as 
much as 5,000. Helena has three good 
daily papers, and each edition of one of 
them is said to exceed 5,000 copies. A 
farming and stock journal at Helena 
also issues weekly more than 7,500 
copies. 

Nebraska contains 76,185 square 
miles, 1,058,910 inhabitants and 610 
newspapers. Omaha, with a popula- 
tion of 139,526, has two good dailies 
and weeklies, and one semi-monthly 
stock and agricultural journal of State 
circulation. Lincoln, the State capi- 
tal, with a population of 55,491, has 
three dailies and several good week- 
lies. There are eight other towns 
having over 5,000 inhabitants. 

Nevada, with an area of 109,740 
square miles, exceeded by only five 
other States, has but 45,761 popula- 
tion, or less by nearly 10,000 than the 
city of Lincoln, Nebraska, and less 
than any other State. It has 25 news- 
papers, but ten of which are issued 
daily, a larger percentage than is found 
in any other State. Carson City, the 
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State capital, Reno, Virginia City, and 
Elko have two dailies each. Austin 
and Winnemucca have one each; but 
no paper in the State is rated with as 
much as 3,000, and only one with as 
much as 2,000 circulation. California 
papers are largely read. 

New Hampshire contains 9,005 
square miles, 376,580 inhabitants and 
has 152 newspapers. Manchester, with 
a population of 43,983, is the largest 
city, and has the newspapers of the 
largest circulation. One Mancheste1 
daily and the weekly edition of the 
same has a very general State distribu- 
tion, and an agricultural weekly issued 
there has by far the largest circulation 
of any paper in the State, and goes 
largely into Maine and Vermont. 
Nashua is the second largest city 
(19,266) and Concord, the State capi- 
tal, is third (16,948), with two papers, 
daily and weekly, with circulations 
widely distributed. Dover, Great Falls, 
Keene, Laconia, Portsmouth and 
Rochester are all live towns, each with 
a population of more than 5,000. The 
Boston dailies circulate in the State, 
reaching all the principal people at the 
business centers. 

New Jersey contains 7,455 square 
miles, 1,444,033 inhabitants and has 
353 newspapers. The largest cities 
are Camden, Elizabeth, Jersey City, 
Newark, New Brunswick, Paterson, 
and Trenton, the State capital. There 
are good papers issued in all of them. 
The New York and Philadelphia 
dailies are read in the State. 

New Mexico has an area of 122,460 
square miles—exceeded only by Mon- 
tana, California, Texas and Alaska— 
158,593 inhabitants, and 47 newspa- 
pers. Albuquerque has two dailies ; 
Las Vegas and Santa Fe, the State 
capital, one and two respectively. 
These are the only towns of more than 
5,000 population. A stock growers’ 
paper printed at Las Vegas is the only 
one in the State issuing regularly as 
much as 1,500 copies. 

New York has an area of 47,620 
square miles, 5,997,853 population 
and 1,958 newspapers. It has the 
largest population and the most news- 
papers of any State. It issues more 
than one-tenth of all the newspapers 
in the Union. They have a more or 
less general circulation in all parts of 
the country; the dailies are found in 
all other large cities, so that he who 
advertises here lays the foundation for 
national publicity. The circulation of 

s 
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the Brooklyn papers is confined to 
Long Island. Albany has at least 
two good weeklies with a general State 
circulation. Buffalo has a population 
of 254,457, and Rochester 138,327. 
There are good dailies in all these 
cities. Sysacuse has a population of 
87,777, Troy 60,605; Auburn, Bing 
hampton, Elmira, Utica and Yonkers, 
each more than 25,000. It requires 
more money to advertise well New 
York city and Brooklyn than the entire 
State outside. 

North Carolina contains 45,420 
square miles, 1,617,947 population 
and 205 newspapers. Wilmington is 
the largest city (20,008); next in order 
are Raleigh, Charlotte and Durham, 
each in excess of 10,000. There 
dailies and weeklies in all these cities. 
Four other towns have over 5,000 in- 
habitants. The Richmond, Va., and 
Charleston, S. C., papers circulate in 
the State. 

North Dakota has an area of 70,795 
square miles, 182,719 inhabitants and 
125 newspapers. Fargo is the largest 
town (8,000). Grand Forks, James- 
town and Mandan come next. All 
have dailies and weeklies. 


are 


Bismarck, 


the State capital, has a population of 


2,260, one daily and three weekly 
papers. There is no paper with a cir- 
culation of 5,000. The St. Paul and 
Minneapolis dailies and weeklies have 
a circulation in this State. 

Ohio has an area of 40,760 square 
miles, a population of 3,672,316 and 
I,139 newspapers. Cincinnati, with a 
population of 296,309, has first-class 
papers—both daily and weekly—with 
a State circulation and many readers 
in Kentucky, West Virginia and In 
diana. One weekly, at least, is said to 
have a large list of subscribers in most 
of the Southern States. Cleveland 
comes next in order, with a population 
of 261,546, and also has good papers. 
Columbus, the State capital, with a 
population of go,398, has good dailies 
and weeklies. One Columbus weekly 
is, perhaps, the most economical paper 
in the State for an advertiser to use 
who wishes a State circulation only. 
Toledo has 82,652 inhabitants, Day- 
ton 58,866, and Akron, Canton, Spring- 
field and Youngstown each more than 
25,000. The papers of Ohio are, as a 
rule, above the average of those in 
any other State outside New York. 

Oklahoma contains 38,830 square 
miles, a population of 61,834 and has 
thirty newspapers, Guthrie, the capi- 
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tal, and Oklahoma are the only towns 
having 5,000 inhabitants. The former 
has two dailies and three weeklies ; the 
latter three dailies and four weeklies, 
all of local circulation. 

Oregon contains 
miles, 313,767 inhabitants and has 
146 newspapers. A Portland daily 
and weekly is, by all odds, the best 
paper in the State and has a State 
circulation, and also is a good deal 
read in Washington and Idaho. A\l- 
bany, Astoria and Salem are the only 
other towns having as much as 5,000 
population. 

Pennsylvania has an area of 14,985 
square miles, a population of 5,258,014 
and 1,357 newspapers. It is next to 
New York in population and newspa- 
pers. The Philadelphia dailies go 
over the eastern part of the State 
and into New Jersey and Maryland. 
A monthly issued from Philadelphia 
has the largest circulation of any pub- 
lication in the United States. Pitts- 
burgh is second in importance only 
to Philadelphia, and has many good 
papers widely read in the western part 
of the State. Erie, Harrisburg (the 
State capital), Lancaster, Reading, 
Scranton, Wilkesbarre and Williams- 
port are all important centers with 
good papers. 

Rhode Island has an area of 1,085 
square miles, the |cast of any State, 
but more than the District of Colum- 
bia. Its population is 345,506, and 
it has sixty-six newspapers. One 
newspaper office in Providence sends 
papers into every town and hamlet, 
covering the State more thoroughly 
than is possible to do with any other 
State by a contract with a single pub- 
lisher. There are dailies also in New- 
port, Pawtucket, Westerly and Woon- 
socket. 

South Carolina contains 
square miles, 1,151,149 inhabitants 
and has 126 newspapers. The Charles- 
ton dailies and weeklies go over the 
State. There is a good daily in Co- 
lumbia, the State capital, and another 
in Greenville. Spartanburg is the 
only other town having more than 
5,000 population. Some of the Geor- 
gia newspapers have readers in this 
State; especially those published in 
Savannah and Atlanta. 

South Dakota has an area of 77,650 
square miles, 328,808 inhabitants and 
256 newspapers, of which eighteen are 
issued daily. Sioux Falls is the largest 
town (10,154), and next come Dead- 
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30,170 








800 


wood and Yankton. There 
daily and only one weekly with as 
much as 5,000 circulation. The Min- 
neapolis and St. Paul papers have 
readers in this State. 

Tennessee has an area of 41,750 
square miles, 1,767,518 inhabitants 
and 262 newspapers. Nashville, the 
State capital and the largest city (76,- 
209), has good dailies and weeklies. 
Memphis comes next (64,596), and is 
credited with a daily having more than 
15,000 and a weekly having more than 
50,000 circulation. Chattanooga and 
Knoxville are both important centers 
with good papers. The Louisville 
dailies and weeklies have readers in 
the State. 

Texas has much the largest area of 
any State, 262,290 square miles. It 
has a population of 2,235,523 and 542 
newspapers. The ‘‘ State Newspaper” 
is issued daily and weekly at Galveston, 
and also at Dallas, and is one of the 
most widely read and influential jour- 
nals in the United States. Houston, 
San Antonio and Austin all have good 
papers, and there are many smaller 
towns of importance. ‘I'wenty papers 
have each over 5,000 circulation, 


is no 


eight have each over 10,000 and three 


over 20,000. The New Orleans dailies 
and weeklies circulate in the eastern 
part. 

Utah has 82,190 square miles of ter- 
ritory, 207,905 inhabitants and fifty- 
one newspapers. Salt Lake City, with 
45,000 population, is the important 
city, and has five daily newspapers. 
To reach Mormon and Gentile they 
must be appealed to through different 
publications. One Salt Lake daily has 
a widespread circulation throughout 
the territory and along the lines of 
railroad in adjoining States. It is 
the only daily credited with as much 
as 5,000 circulation. Logan, Ogden 
and Provo City are the other large 
towns. 

Vermont has an area of 9,135 square 
miles, a population of 332,422 and 
eighty-one newspapers. ‘here is one 
daily in Burlington, the largest town ; 
one in Rutland, and one in St. Albans. 
In Montpelier, the State capital, is 
a weekly credited with a circulation 
in excess of 7,500 — larger than is 
given to any other paper of the State. 
Bennington, Barre, Brattleboro and St. 
Johnsbury are the other towns of more 
than 5.000. 

Virginia contains 40,125 square 
miles, 1,655,980 inhabitants and bas 
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262 newspapers. Richmond, the State 
capital, with a population of 80,838, 
has a daily and weekly, each with a 
circulation of more than 10,000, and 
several other good dailies. Norfolk 
and Lynchburg are the next cities 
of importance, but Danville, Peters- 
burgh, Portsmouth, Roanoke and 
Staunton each have more than 
10,000 inhabitants, and good papers. 
Some of the Washington and Baltimore 
papers have readers in this State. 

Washington has an area of 66,880 
square miles, a population of 349,390 
and 194 newspapers. Seattle, Spokane 
Falls and Tacoma are important centers 
and they all have gocd newspapers, 
daily and weekly. Olympia, Port 
Townsend and Walla Walla are second 
only in importance. Some of the week- 
lies from San Francisco and Portland 
circulate in the State. 

West Virginia has an area of 24,645 
square miles, 762,794 population and 
152 newspapers. Wheeling, with 35,- 
052 population, is the largest and most 
important place. It has three dailies 
and more weeklies. Charleston, the 
State capital, has 8,o00 inhabitants, 
two dailies and four weeklies. Char- 
leston, Huntington, Martinsburg, and 
Parkersburg are all important centers. 
Some of the Pittsburgh, Ohio, Ken- 
tucky and Virginia papers are read in 
this State. 

Wisconsin has an area of 54,450 
square miles, 1,686,880 inhabitants 
and 529 newspapers. Milwaukee, 
with a population of 203,979, is by far 
the largest and most important city, 
and has the best newspapers. The 
one Milwaukee weekly has a State cir- 
culation, and the dailies go out a long 
distance. Madison, the State capital, 
has a population of 13,515, two daily 
and numerous weekly papers. La 
Crosse is next in size to Milwaukee, 
and an important center. There are 
twenty-seven cities and towns of over 
5,000 population. The Chicago dailies 
have readers in this State. 

Wyoming contains 97,575 square 
miles, 60,705 inhabitants and has 35 
newspapers, five of which are issued 
daily—three at Cheyenne, the State 
capital, and two at Laramie. With 
the exception of a live stock journal, 
rated with a circulation in excess of 
4,000, published at Cheyenne, there is 
only one paper—a weekly—with as 
much as one thousand circulation. 
Some of the Nebraska papers circulate 
in the State. 7 
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MISTAKES OF ADVERTISERS. 
By F. B. Mills, 


From the point of view of a country 

blisher of twenty years’ experience, 
it seems to me that the following are 
some of the mistakes made by many 
advertisers in dealing with country 
papers : 

In selecting mediums. The advice 
of an honest and experienced advertis- 
ing agent can be of great service in 
winnowing lists of papers, and is really 
indispensable to the inexperienced ad- 
vertiser, but he must keep his eyes 
open and learn to understand for him- 
self the many points that go to make 
up the advertising value of publica- 
tions. 

Being misled by a cheapness that is 
apparent, not real, A common form 
of error is to rate country papers solely 
by their circulation, without regard to 
typographical excellence, news, or other 
qualities that make them attractive to 
their readers and which sometimes 
make one publication worth twice as 
much as another of equal circulation 

Counting a paper a paper. Paying 
for a paper as a paper, without consid- 
ering that its circulation is perhaps 
only one-fourth that of the average 
rural publication. 

Trregularity in payment. An adver- 
tiser who pays his bills the day they 
are due, and who is liberal enough not 
to insist too strongly on unimportant 
clauses of the contract, can get lower 
rates than can one of the other class. 
An Illinois publisher once said of a 
patent medicine house, as a reason for 
straining a point in its favor: ‘* I can 
set my watch by the time its drafts 
come to hand.” 

Too rigid a system. With an alter- 
native series of shorter advertisements 
it is often easy to use a good paper 
whose rates seem too high for the larger 
advertisement—papers carrying only a 
moderate amount of _avertising and 
giving the small advertisement as much 
prominence as the larger one would 
have in the cheaper papers. 

Overvaluing position. A good posi- 
tion is important, I grant you, but one 
may pay too much for it. 

Using ugly electros. Many publish- 
er-, and especially those of the better 
class, discriminate against ugly and 
repulsive cuts, either by refusing them 
or by advancing the rate. Then there 
are many people who get their impres- 
sions of an article from the first glance 


INK. 80) 
at the advertisement, and a homely o1 
repulsive cut drives them away. If 
the advertiser fails to make his an- 
nouncement attractive, he should at 
least not allow it to repel. 

Using the wrong type. The type 
should be so easy to the eye that the 
reader would find himself aware of at 
least the principal lines before he was 
conscious of it. In other words, it 
should have a sweet readableness. 
Old style and plain roman faces are 
most effective because they meet this 
condition best. Many engraved de- 
signs are very faulty, because legibility 
has been sacrificed to ornament. 

Using too small type. Nothing gives 
an advertisement a more disreputable 
look than the setting of it solid in 
pearl or lean agate. A great many 
people find such advertising hard to 
read, especially when poorly printed on 
cheap paper ; and so many advertise- 
ments of the swindling class are set in 
that style that many people have in- 
sensibly come to associate solid, small 
type with humbuggery. Better shorten 
up the announcement so that it can be 
got into readable shape, or use fewer 
papers. 

Not using enough brains. It isa 
common mistake to put second-class 
work into the wording of advertising ; 
to use old phrases and to follow in the 
well-worn ruts of custom. The word- 
ing is all-important, for a fortunately 
chosen phrase may be the nail that 
shall fix the matter securely in the 
public mind. ‘To change the figure, 
your public, in these days of much ad- 
vertising, is a shy bird and the salt 
must be dextrously thrown. Adver- 
tising specialists are of service here, 
and their work, when good, is cheap, 
even at fancy rates. The effective ad- 
vertisement must be picturesque and 
sprightly, without being coarse or 
slangy, and must put the public in 
a good humor, even when imparting 
the most prosaic information. Clever 
draughtsmen can often enable the ad- 
vertiser to get better results from his 
space by producing a taking design, 
for the people dearly love pictures. 

amelie - 


MANY a man has attributed his suc- 
cess in life to peculiar talents and busi- 
ness capacity, when the fact is he sailed 
to prosperity on the wings of an adver- 
tisement. Like Mellin’s Food, he was 
‘advertised by his loving friends,” 
and, being well advertised, how could 
he fail to succeed ?>— Willet F. Cook, 
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Miscellanies, 


AN OFFSET. 
“Ho! Guardian of the Heavenly Gate, 
I fain would pass inside.”’ 
* Thy record I must scan, oh, Shade,” 
St. Peter quick replied. 


“An haughty editor wast thou, 
Whose soul no mercy knew ; 
Till oft that reeking pen of thine 
Its countless victims slew.” 


* E’en so; yet, while I own my crimes, 
One virtue do I claim: 

Prompt payment made ror MS. 
Acceptance of the same. 


** Weil done, thou good and faithful one! 
Thou hast atoned for sin. 
And swinging wide the pearly gates, 
The scribe was ushered in ! 
orrey Connor, 


, on 


in Life. 


Why is an editor a moralman? Be- 


cause he always does write,—/ x. 

**T don’t mind doing away with the 
editorial ‘we,’” said Editor Cutting, ** but 
when a fellow comes into the office with a 
club and tries to abolish the editorial eye, it is 


a very different matter,”’—Z.x, 


Wool—A friend of mine recently 
wrote a poem for a magazine with one hand 
and thumped the piano with the other, to 
amuse the baby. 

Van Pelt—What was the poem about ? 
Wool—Nothing ; didn’t I say it was for a 
magazine ?—New York Sun. 


Couldn’t Get the Best of Him.—It 

es a Georgia editor to get the better of a 
soulless corporation. One of them who re- 
cently moved to another town boycotted a 
railroad which refused to give him a pass. 
He shipped his hand press by another road, 
and walked the whole distance, seventy-five 
miles.—Wadl Street Daily News. 


They may talk about the editors 
And say that they are poor, 

With very few good creditors 
And little earthly store. 

But there is one thing certain : 
You cannot keep them down, 

For when they can’t support themselves, 
They still support the town.— Zr. 

**T sh’d think after your paying that 
newspaper feller ten dollars to write aspeech 
for you agin the corporations, that you would 
‘a’ either delivered it or got your money 
back.”’ 

**I did better’n that,’’ answered the Hon. 
Hayes Seed. “I traded it to the president of 
the P. D. Q. & N. G. Railroad for an annual 
pass.”’—/ndianapolis Journal. 


Hicks—Mr. Bombom, I understand, 
is one of the literati of our city. 

Wicks—Yes, he is employed on the Morning 
Squealer. 

Hicks—Does he write those able editorials 
that delight me so much, I wonder ? 

Wicks—Oh, no; he doesn’t fritter away his 
talents on editorial writing. His literary work 
is directed in an entirely different channel. 
He gets up the cane contests, sends up the 
balloons, touches off the fireworks, and con- 
cncts statistics to boom the paper's circulation. 
Mr. Bombom, in short, is away up in the liter- 
ary line.—Boston 7 ranscript. 


The Boston poet doesn’t write ‘ 
wi He calls them rte wa 
Puck. 
Needed a Bracer.—Young Author : 
But don’t you think my humor is delicate ? 
Old Critic—Oh, sort ! Why don’t you take 
a tonic for it ?—Puch 


** Paper, sir ?’’ asked the newsboy. 

“No, I never read,” was the blunt answer. 

“Hi, boys, come here . ’ called out the 
gamin ; Be: here's a man as is practicin’ for the 
jury !""—Zx. 

A Last Resource.—First Washing- 
ton Correspondent : Newsis frightfully scarce. 

Second Correspondent—Yes. I'll start the 
report that Mrs. General Logan is to be mar- 
ried again and you can deny it.—/udge. 

**I see you are advertising again for 
a runaway dog. This is the third time in a 
single month !”’ 

* Yes, bother it! Since my daughter has 
begun taking music lessons I can't keep a dog 
in the house,”’"—London Tid-Bits. 

One Testimonial.—Mr. Mercer : 
you think advertising pays ? 

Mr. Mercur—It didn’t pay me; 
by it. 

Mr. Mercer 

Mr. Mercur 
her.—P’uck. 

He Could be Useful.—‘‘ You must 
stay at home to-day,’ said the humorist's 
wife on the day before Thanksgiving. 

“Why? 

‘I am going to stuff the turkey for to-mor- 
row, and I expect you to furnish the chest- 
nuts, Fudge. 

“You say your son John went down 
South and started a newspaper ?”’ 

** Ves.” 


Do 
I lost money 


What did you advertise ? 
I advertised for a wife and got 


“Is he making himself felt in the commu- 
nity ?”” 

“You bet he is. He has been tarred 
feathered twice.’’—Zx. 

Enterprise.—‘‘ Pardon me, sir, but 
I heard you tell the gentleman who just left 
you that you ‘ would wash your hands of the 
whole affair.’ ”’ 

** Well?” 

“In case you do may I me that you will 
try Wiggin's Soap ?”—Zife 


Editor—What kind of an article is 
this in the news department? I've read it 
through three times, and can make neither 
head nor tail of it. It is positively meanin; - 
less. 

Managing Editor—Yes, 1 know; 
into the news columns by mistake. 
intended for the editorial page.— Zr. 


Reward of Merit.—‘‘ Jacobs,” said 
the managing editor of the great daily paper, 
wearily, “* what is the name of our man down 
at Squareville?”’ 

“His name is Bohackus, 
sistant. 

“* How much are we paying him?” 

* Something like $40 a month.” 
“Raise his salary 50 per cent,”’ said the 
managing editor, ** Thatis all, Jacobs. You 
ca 


and 


that got 
It was 


” answered the as- 


n go. 
Mr. Bohackus, of Squareville, was the onl 
one of several hundred telegraphic terete | 
ents who had not begun his special te legram 
to the Datly Thunderbolt the night before in 

off 


these words: “ The election here 
quietly,” —Chicago Tribune, 
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A GENTLE REMINDER. 

From the 

Editor Hodges, of the Houston //ome Four- 

nai, rises to remark: ** Our old friend Cash is 

not on visiting terms with the //ome Fournad 

establishment just now. If we have offe nded 
him in any way it was entire ly unintentional.’ 


Atlanta Constitution, 


—- 
IS THIS THE WAY IT’S DONE? 
From Puck. 

Excited citizen (to business manager of 
Eureka Medicine Co.)—See here! What do 
you mean by printing this testimonial over my 
name? I never took any of your stuff in my 
life. 

Manager—We are very sorry, sir; but we 
understood that you were dead, (To clerk.) 
James, see that the signature under sworn 
testimonial No. 41,144 is changed before we 
get out the next edition of ‘* Public Indorse- 
ment.” 


WANTS, 





Advertisements under this head \ cents a line 
W ANTED names ‘foremen locals wing plots s 
Something in this. G. C., 135 W. 13th 5t., N.Y. 
j ’ HO wants an effic jent office manager, corre- 
spondent, and advertiser! “ L. F. W.,” care 
PRINTERS’ INK. 


DV. MAN wants position with first-class news- 
paper; handled 000 this year; terms,$60 per 
week and 10 ¢ com. Address “ ( - PRINTERS’ INK. 


y TANTED eperteee ed Solicitor for Eastern 
work on high-class house — magazine of 
national cireulation. Addre “ih Ww &, 


s’RINTERS’ INK. 
CAnvaseaes WANTED to secure 


subscrip- 

tions for Printers’ Ink. Liberal terms al 
lowed. Address ew of PRINTERS’ INK 
10 Spruce St., New York 


pa —Thirty years foreman, proofreader, 

manager, editor; an. for engagement; best 
references. 58.M. KENNEDY, #4 Lasalle, Chi- 
cago, care Barnard & & Gunthorp. 


Ww ANTED—A newspape r man with brains and 
ideas to take editorial charge of Republican 
dail and wee , Can ~~ hase half interest. 
Address “ B. H., O. Box 672, N. Y. 


\ ’ ANTED —¢ ‘ornoaponiome with publishers 

who guarantee and prove circulation, same 
as wedo. 200.000 monthly average. No proce no 
pay. VICK’S MAGAZINE, 38 Times Bldg, N 


RINTERS— Read “ THE AMERIC AN ART 

PRINTER.” Best Printers’ Magazine 
yublished. - cents a copy ; $3.00 per year. 
pony Cc. E. B ARTHOLOME W, 2 College 
Plac e a 


FIRST-CLASS Advertising Solicitor on a 

4 World’s Fair § ~ og one man sold 150,000 

copies in 5 weeks. ferences and experi- 

ence. GRIFFITH, XXTELL & CADY CO., Em- 
Mass. 


bossers, Holyoke, 

W ANTED—Publishers and others to sell lands 
and organize colonie#® Delightful climate 

Good business openings. #2,500 pay for colony 

Extra commissions on sale. Address Col. VAN 

RAUB, Van Raub, Texas. 


PARTY having four valuable toilet recipes 
+\ and quite an established business would like 
to correspond with some party who would buy 
or furnis capital to extend the same. “A. H 

O. Box 650, Albany, N. Y. 


v ’ ANTED—The services of a gentleman com- 

petent to write advertisements for various 
business houses. Permanent position. Submit 
few samples of work and state salary ex- 
pected. Address P.O. ‘bea 272, Washington, D. C. 


I ERE’S A HIDDEN JEWEL—Knows advertis- 

ing from A to Z. Can write ads. to catch the 
eye every time. Would peate money for some 
firm as advertising manager. present a writer 
on Eee daily. Naaress LAIGHT, New 
York Press Club. 
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T? ADVERTISERS— Advertisers who want the 

best thing in the United States to give away 
to advertise their goods, to send 10 cents in 2-cent 
postage stamps for a sample sat aoe prices. 
he chance of a lifetime. The ertisement 
will last for a lifetime. Address C, E. HOUGH- 
TALING, 70 Madison Ave., Albany, N.Y. 


T popularize a system of Scientific The erapu 
ties, I want to advertise confections, slightly 

but sufficiently medicated, for odors in mouth 

ear, or nose; brain fog; to sweeeten mind and 

temper, for fevers, cramps, &c. Cachous $1 per 

box, with some account of system. Send sam oe 

on jes and . 7 PRINCESS CANDY CO., Box 

. Norfolk, 


VERY ISSUE of PRINTERS’ INK is religious- 

4 ly read by ~~ 4 thousand newspaper men 
and printers, as well as by advertisers. If you 

want to buy a paper or to get a situation as edi- 
tor, the thing to do is to announce your desire in 
a want advertisement. Any story t be 
told in twenty-three words can be inserted for 
two dollars. As a rule one insertion can be re- 
lied upon to do the business. 

Si ae —— 
FOR SALE. 


Advertisements under this head \ cents a line 


\ INNESOTA AND DAKOTA NAMES just re- 
4 vised. B. PEW, Aberdeen, 8. D. 


’ EWSPAPER pre nes, 8c. up. a for list. 
EMPIRE Pt 28 Reade St., N. 


NITIALS for illustratin Catalogu 
free. AM. ILLUSTRA » Newark, 


DDRESSES. <a teachers, now 
teaching in West. Prof. HULL, Shelton, Neb. 


CASH buys 2% Vols. Encyclo ia 
8 I ( ”) Britanmics (American reprint) , eep ; 
unused. R. H. PAXSON, Butte, Montana. 


F‘ IR SALE—To bright, smart young ne 
man—half inte: rest in Republican Daily and 
Weekly. Address “ B. H.,” P. O. Box 672, N 


UBLISHERS—Send S0c., ¢ 
names of Conn, Ladies m- 
med; worth $3.20. AM. PU B. CO., Portland, \Soum. 


{OR SALE—Best gene ral printing office in 
Michigan. A bargain. cs f te rms. $30,000.00 
business per year ddress “ ” PRINTERS’ INK 


yo SALE—Wee! kly paper paper, 3 years old, with 
or without plant, or part interest. $50 cash 

coqatged. Owner has other business. Box 1128, 
New Haven, Conn 


>CONOMICAL, durable, cheap, best 
4 earth, for printers. All sizes. 
« vatalogue and prices. State 
ELSINGER, Scranton, Pa 


( YOMPLETE ne we yer and job outfit. Inven- 

tories $4,125. sell very cheap. Camp- 
bell, Ee tego and Gelding presses. 2 years’ use. 
FREEMAN, Waukesha, Wis. 


F‘ »R SALE—Only Democratic daily and weekly 
in Democratic city one county in Nebraska. 
Official patronage part cash. 
Lock Box 22, Columbus, Ne braska. 


VOR SALE—Half interest in printing office 

Two papers—weekly and monthly ffice do- 
ing good business. Wil) sell reasonable Address 
H. P. SMITH, Montgomery Sta., Lycoming Co.,Pa. 
F' R SALE 

ing a profi 
indefinite growth. 
terms. Address * 
Boston, Mass 


RELIC—Send l0c. to “ PRESS,” Sclisbury Mo., 
4 for fac simile copy of Ulster Co. Gazctte ( 
Y.), issued Jan. 4, 1800, with full details of Geo. 
Washington's death. Old style spelling, ete. In- 
valuable to publishers. 


OR SALE—A good paying daily and weekly 
newspaper property, located in a owing 
manufacturing center ; 06,000 down, nee on 
easy terms. Owner has other business. seem 
“DAILY,” Lock Drawer 50, B Boston, Mass. 


RARE CHANCE to buy to into the only paper in 
4X county; good subscription, ak and 
ey steam engine and ;_ is offered 
or 3% days. with building and tote lot, for #2.300; 
half cash. For full particulars address, RECORD, 
London, Tenn. 


or others yas 320 
canvassed for ; 


wer on 
‘rite for 


size wanted. D. 


Address 


A monthly trade paper, now pay 
t of $1,800 annually, and capable of 

5,000 down ; balance on easy 
*MONTHLY.” Lock Drawer 5), 





804 


Diice and vm = & Remegratio paper, job of 
building and lot. Only 
doi mty of 20,000 in 
$10,000. Sells tar 
ye a Address “ ROB, NTERS' INK. 


MPORTANT! Printers and Advertisers. 5,000 

stock cuts, =i. comic and other illustra- 
tions. Lic. eac! Wspaper po! its, any sub- 

t, p SEN “Hilustrate " your town. Boom your 
CHICAGO PH 


Write for information. 
ENG. CO., Chicago. 
I’ YOU WANT TO SELL your Newspaper 0: 
Job Office, a Press, or a Font Cy Type, hae the 
story in twenty-three words and send i = 
two dollars, to the office of PRINTERS’ INK 
one will sell cheap enough, a oy insertion L 
e announcement will generally secure a cus- 


Jen ‘PRINTING department, Capital City Cou 
pa A, Lincoln's elite society aper, for sale. Es- 

885 and has bulk of fine trade and ex 
ay location. Will bear close Ppp 
o— —Jy eee. B paper. Would sell }< in- 

to hustler 6 ee Plant invoices 
chou $5,000. ‘Address I SEL, Lincoln, Neb. 


N active newspaper man, with a few thou- 
sand dollars in cash, can secure a inter 

xt in, — (a mom managrnent of, THE RAM’S 

HORN, the most unique, widely uoted, and | pop- 
ular re religions publication in existence. Mone 
will go into the expansion of the business. A 
dress THE D. H. RANCK PUB. CO., Indianapolis, 


Te? THE BIGHEST BIDDER—A No. 8 Babcock 
Standard Di Cylinder Press, used about 
four years, -¥ rT new. Bed 39x53; matter 34x49, 
tapeless delivery, slider mec hanism, adjustable 
beare: air , bre and back-up, and 
all modern appliances. Speed, 1,600 per hour. 
Can be seen running in office for short time. 
Prints four pages of seven-column paper at one 
a. id an t+ ~y SA & Caps folder, — feed, 
will fold an; pastes anc trims, 

supplement % fg LL, As good as 
Make offer a whole, or ey and rit, the 
will deliver immediately ddress THE 

BE, Hagerstown, Md. Md. 
iG SAFE, 76 in. high, 49 in. wide. s 
Sin, wide outside measurement ; n. 
de and 18 in. deep, ins 

15 pigeon holes, 5 d 





be tsi 
, 27 1-2 in. wide ‘and 16 in. oo, ‘inside 
t exclusive of com The 
col burglar proof, with aiieion 
lock, and measures 2% in. wide, 9 in. high, 10 in. 
deep. This safe has two drawers and 12 pigeon- 
ho! ide iron doo \—~ an outside combina 
tion lock. Cost $800. as new. A choice 
of these safes will be sold ‘or $300 cash. Address 
GEO. P. ROWELL & CO.. 10 Spruce St., New York. 





SPECIAL NUTICKS. 
Advertisements under this head, two linesor 


more, without display, We. a line, 
( \ RIT. 
1 
00,000. 
~ 
V ICK’S 
yes 200,000, 


V AN BIBBER’S. 


QPOKANE SPOKESMAN. 
N 


200 x 1,000 — Vick’s circulation. 
2 HUNDRED THOUSAND. Vick’s. 
2. 000 HUNDRED. Vick’s Magazine. 


200,000 "so 


porcrsn EDUC ATOR, Boston, for Teachers. 


Guaranteed & Proved. 


PRINTERS’ 


INK. 

4 N advertisement writer wanted—See Wants 
f WILL PAY YOU 
He writes advs 

4° NTS’ HERALD 

Lt 80,000 monthly 
N2 Proof. No Pay. 
38 Times Bldg, N 


OHN T. MULLINS’ MAILING AGENCY, Faulk 
© land, Del $ per 1,000. 
0, 
oly” 


fPVHE GRAPHIC, Chicago 
ern illustrated wee 

MVE GRAPHIC, Chic -ago—Most value at 
least cost to advertisers. 

I EWEY’S CANADA Aw (Co-eperative). 
DEWEY, Hamilton, Canada. 


T= ADVERTISER’S GUIDE 
STANLEY DAY, New Market, N 


OUISVILLE COMMERCIAL mays better 
than any other Louisville Daily 


A“ectE names $1 to “a per 
AGENTS’ HERALD, Phila., Va. 


Bosrer HOTEL GUIDE. Geo. P. Rowell & 


New York agents. $2 per year. 


Hs. many contracts, “No Proof, No Pay ’ 
It’s ViCK’s MAGAZINE’s Trade-Mark 


VOR TIRED, WEAKY BRAINS, take BRO 
MO-SELTZER. Sold everywhere. 


TON’T the Bible help o our agg CHRI¢- 
GFectaL 
Magazine 


to know MISTCHAYACK. 


. Phila., Pa. 15th year. 


~ Best out. Vick’s Mag., 


“the great West- 


D. R. 


:* free by 


1,000. 


TIAN PATRIOT, Morristown, Ter 
NOTICES are brimfull 
"s 200,000. Proved or No Pa 
G \ VARANTEE is good. Proof is “stron 
Magazine does both. 200,000 average. 
DAPERS, &c., iitigously distributed at at + per 
1,000, by R. RAYMOND, Southington, ( 
"pz IT IN THE POST,” South a. Ind. 
Only morning _paper in Northwest Ind. 
~ 1 PFR LINE for 1,000 lines in_Vick’s. 
Hubbard ——— 38 Times Bldg, N. 
YEW, clean fun. SMiLeY’s MEDITATIONS, 25c., 
4 prepaid. J. B. SMILEY, Galesburg, Mich. 
ARGEST DELIVERED DAILY circulation 
4 in Connecticut—NEW HAVEN NEWS. 
” EEP in the middle of THE ROAD, Denver, 
Col. It will pay. Rates low. Sample free. 
CTUAL PROOF before | pay ae ne 


4\ average. Vick’s Mag., 
Hence perl of 


ad CENTS r year. 
50 Vick’s er yes 200,000 monthly average. 
If 


200, 000 bd No Pay. Vicks Mag 
Fee Estimates and Special Offers in Advertis- 
ing, address STANLE DAY, New Market, N. J. 


IGHEST ORDER R Mechanical Engraving. 
J. BE. Rhodes, 7 New Chambers St., N. Y. 


Tf IS BIGGER — THE TERRE HAUTE EX- 
PRESSthan any paper in Indiana outside 
indianapolis. 


LOUMINUM, the world’s wonderful meta’ 

4\ eard, sexi, mailed for 2c. 8. D.C MILD & 

30., Chicago. 

1°. ou like new, clean fun! Send 5c. for 
leditations,” prepaid. J. B. SMILEY, 

Galesburg, Mich. 

QAN FRANCISCO CHRONICLE is the leading 

new per of the Pacific Coast, and has the 

largest circulation. 


d F YOU WISH to advertise anything anywhere 


4 Vick’s 


Vick’s 


H. P. 
yA 


at any time write to GEO. P. ROWELL & CO., 
io. 10 Spruce St., New York. York. 


© ~4) FOR 5 LINES 26 days. 
$1.50 tree oinch Ber day. ENTERPRISE, 
Brockton, Mass. 
NGALLS’ HOME oN ART MAGAZINE is 
a LADIES’ MAGAZINE. 2,000 monthly. 
prs ge F. INGALLS, ALLS, Lynn, Mass. 
‘HE PEOPLE’S ILLUSTRATED | Rt en 
Orleans, La. Dec. issw 


(mo.), New ¢ 3,805 cop- 
ies. It reaches So. Homes. Rates on application. 
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K Ames is thorough ly covered by THE Bas 
SAS WEEKLY CAPITAL, Topeka, Kan., 
leading farm and family hewspaper of the hg 


( UR RATES are so low (i0c.) we can’t buy a 
ad. We prove 2,000 cire’n. Sample 
free. USTRATED WEEKLY, Topeka, Kansas. 


IRECTORY PUBLISHERS, please send 

circulars and price list of your directo 
ries to U. 8. ADDRESS CO., L. Box 1407, Brad 
ford, McKean Co., Pa. 


NFLUENZA, cold in the head, cured and pre- 

vented ; new princ _ Send 2c. stamp for 
—_ or 2c. for pac’ WILLIAM © S LUS. 
COMB, Druggist, Salem, 


TS GALAXY OF MUSIC, Boston, gy till 
Feb. ist, offers 72 lines, for 980. 
each issue or no pay. Litera- 


Guarantees 
ture is destroyed, music is kept. 


yy eeic AL BRIEF (St. Louis) has the largest 
sirculation of any medical journal in 
the world. Absolute proof of an excess of 
thirty thousand copies each issue. 


JAPER DE ~¥> KS.—M. Plummer & Co., 
161 William St., N. Y., sell every kind of 
paper used by Fa Lt publishers, at low- 
est prices. Full line quality of Printers’ Ink. 


Ww HEN you want to ; to reach te  pecete of Neb., 

Dakota, Colorado, Kansas. uri, or lowa, 

me 7 your notice in THE NEWS. of Nebraska 
sity, Neb., at 5 cents per line in daily or weekly. 


TE TEXAS CHRISTIAN ADVOCATE, Dallas. 
Official organ of all the Texas and New Mex- 
reater than any 

South or South. 


ico Conferences. Circulation 
other religious paper in the 
west. 


T= TERAS FARMER, Dallas. Re ou want 

to farmers of Texas! TEXAS 
FARMER'S epouieaioe is 30,000 a 4 which 
is greater than that of any other paper in the 
State. 


Kk EEP posted on all Life Insurance Com- 
panies. THE INDICATOR’S Pocket Chart 
is the b best. Mailed for 25 cents, postal note 
or stamps. Address F. sEAVEN WORTH 
PUBLISHING CO., Detroit, Mich. 


POEM in Typewriters—New Internation 
Double Keyboard. Best machine in the world. 
Last season we booked sixteen hundred contracts 
— publishers. Write for our contract for 1892. 

W.T. BROWNRIDGE & CO., Park 8q., Boston. 


TS PRICE ofthe American Newspaper Direc- 
tory is Five Dollars, and the purchase of the 
ene carries with it a paid subscription to PRINT- 
ns’ Ink for one year. Address GEO. P. ROWELL 
eC CO., Publishers, No. 10 Spruce St., New York. 


([ HE ART AMATEUR, devoted to Art in the 

ome, is a -“ reaching 
the best families. 28,500 monthly. No p patent 
d septed. 5; 





——y icine re y ads. acc vi- 
n (with 3 artistic color plates) 25 cents. ON- 
TAGUE MARKS, 23 Union Union Square, New York. 


W serves an advertiser does business with 
our Advertising my oe AY the amount of 

10, he will be allowed a t — - pa 
er a years soar atom ad. new 


P. RO CO., New: 
3; at. No. 10 wie Geruce be. New ng 


‘LASS PAPERS. Trade rs. Complete lists 
of all devoted to any of the various trades, 
rofessions, societies, etc. rad be found in Geo. 
Rowell & Co's “ Book, fers Advertisers,” which 
is sent by mail to an fposes es one 
dollar. re y to GEO. = ROWELL & CC 
lishers, 10 Spruce St., New York. 


I 0 YOU KNOW THAT THE GALVESTON al 


NEWS was established 142 and THE DAL- 
LAS NEWS in 1885; that they a) simultan 
eously and pe’ rmeate every portion of Loe pe he 
sides boreiaeey adjoining ; 
graph wire connects the noodles ; t Faken 
_ runs a special daily train at its own expense ! 


r[.HIS PAPER does not insert any advertise 

ment as readi {hat 

nearest to reading 

be The Special Notices 

are nearly as interesting as reading matter. 

The cost is 50 cents a line each issue for two lines 
or more. 
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DA fete = that are offering o 
some Ba ay Self- Lighting pocket 
obtain results. 
ier, ‘them to 


——- ay = 
5 x) mate! 

its. Extra lights 10c. 1,000. Flee. 
aan Sa furnished. Discounts crane 
for 50c. (No Postage Stamps.) Address TO) 
LAMP ©O., Toledo, O. 


ENVER, Colorado.—Geo. P. Rowell & Co. 

of New York in their new BOOK FOR 
ADVERTISERS name the best, most widel 
circulated, most influential papers at eac 
important center of population or trade 
throughout the whole country. For Denver 
the Ra accorded this distinction is the 
DEN Tie REPUBLICAN. — 


O* the 207 newspapers papers and aA _ 
lished in Connecticut in 1891, the H 

FORD TIMES stands at the head in 1. y r 
circulation. The American Newspaper Di 
rectory rates it the highest by several thou 
sand. It is undeniably the newspaper in 
Conn. for the advertiser seeking best results. 
A popular family newspaper. 


Te EVERY PERSON who will 
cash rE to PRINT 
will send the paper for one year erate 
cloth-bound copy of our“ Book ‘ine Advertisers ;” 
for ten cash subscriptions, a copy of the i, 
Newspaper Directory will ven as an ad- 
ditional premium. Address GEO. P. ROWELL & 
CO., Publishers, 10 Spruce St., New York. 
HE AGE-HERALD, Birmingham, Ala., the 
only morning paper printed in the min- 
eral region of Alabama. Average daily cir- 
culation, 7,500; average Sunday circulation, 
10,000; average weekly circulation, 25,000. 
Population of Jefferson County, in which 
Birmingham is located, 100,000. For advertis- 
ing rates address THE AGE-HERALD COM- 
PANY, Birmingham, Alabama. 


Altine MERICAN NyWar Areas Be pepnet in Sopeten 
ee ee German, 


pavers =~ the py je oF all thom I those one printed 


English. 
found ‘in Geo. P. Rowell li & Co’s “ Book for Ad vader: 
tisers,” which is sent b: Ts 
one dollar. sree, to v. ROWELL & & O., eo 
Publishers, 10 Spruce St., q ¥ York, 
HY NOT OWN an Illustrated Newspa- 
r to advertise your business? Did 
ma know it could be done at moderate cost ? 
-articulars and samples free to any respon 
sible firm. PICTORIAL WEEKLIES CO., 
28 West 23d St., New York. Mr. GIBBS, of the 
National Cash "Register Co., says since pub- 
lishing their own paper, “ THE HUSTLER, uf 
their business has increased 300 per cent. 


CATALOGUE OF 4,000 PAPERS in which we 


tig has laced and results 
ddress ROW: EI. ’8 NEWSPAPER ADVERTIS. 
ING BUREAU, 10 Spruce S8t., w York. 


8 it your desire to use the best Newspaper 
I lished in the section of count: 
the 


8 Rates furni: 

BERS & KENNEDY, Publisher Springfield, 

E VERY ONE IN NEED of | of information on 
sub, of will 


x, Aenng _ 
2 ane Soe Ad- 
ELLs ADVERTISING , 
Spruce St., N. Y. - 
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THE MAN WHO WOULD ADVERTISE 
ALL OVEK THE UNITED STATES SETS 
BEFORE HIN THE TASK OF ATTRACT- 
ING THE ATTENTION OF SIXTY-FIVE 
MILLION PEOPLE DISTRIBUTED OVER 
THREE MILLION SQUARE MILES OF 
TERRITORY. 

TWENTY THOUSAND NEWSPAPERS 
AKE AVAILABLE FOR HIS PURPOSES. 

GEO. 7. ROWELL & Co., ADVERTISING 
AGENTS, 10 SPRUCE ST., NEW YORK, 
OFFER HIN SKILLED SERVICE GAINED 
FROM TWENTY-SIX YEARS OF SUC- 
CESSFUL EXPERIENCE IN PLACING AD- 


VERTISING CONTRACTS. 

IN ANOTHER FART OF PRINTERS’ INK FR 
THIS WEEK WILL BE POUND ADVICE F2R AD- 
VERTISERS WHO WOULD APPEAL TO THE 
PEOPLE OF ANY OR EVERY JTATE OR TER- 
RITORY, AND VALUABLE FACTS AND FIG- 
URES COMPILED BY CHARLES N. XENT, EJSQ., 
WELL KNOWN FORK MANY YEARS AS A CARE- 
FUL STUDENT OF SUCH MATTERS. 
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PRINTERS’ INK. 


NEW RATES. 
To Take Effect with 


the First Issue in 
February, 1892. 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO, P. ROWELL & CO., Pusuisters. 
Office : No. 10 Spruce St., New York. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent. additional. Special Notices, Wants or 
For Sale, two lines or more, 75 cents a line. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOWN IRVING ROMER, EDITOR. 


Every edition exceeds 


Fifty Thousand copies. 


‘The second issue in 1892 will exceed eighty 
thousand copies. 


NEW YORK, DECEMBER 30, 1801. 


ALTHOUGH advertising rates for 
PrinTERS’ INK will be increased 50 
per cent commencing with the first 
issue in February, yet time contracts 
will be received at current rates up to 
the 27th of January. Advertisements 
may be ordered every other week, cnce 
a month, once in three months, twice a 
year, once a year, or for any specified 
space, to appear on any specified dates 
before the last issue of December, 1896. 


In addressing the Office Men’s Club, 
of St. Louis, on the subject of adver- 
tising, Mr. Joseph Franklin, an old 
merchant of that city, said : 

Indeed, if there is any one thing that im- 
presses me more than another with all the 
ie representatives, it is their power of faith. 

do wish I was not such an agnostic. How 
angelic, how divine is faith. This is only one 
thing they lack in, that is to advertise their 
own wares—TI mean in the newspapers. They 
prefer personal solicitation. 

While it may be true in Mr. Frank- 
lin’s own city that the newspapers are 
not takers of their own médicine; that 


does not justify him in concluding pub- 
lishers everywhere are the same. Since 
the days when Robert Bonner filled 
columns of space with announcements 
of the ZLedger—the oldest and most 
conspicuous instance of a newspaper 
advertising itself successfully—down to 
the present time there have been pot a 
few publications that were not afraid 
to practice what they preached. In 
fact, the statement was recently made 
in’ conversation by a gentleman who 
ought to know that publishers were 
quite as likely to become advertisers as 
men engaged in any other line of busi- 
ness ; in other words, that the propor- 
tion of publishers who advertised was 
as large as the proportion in other 
trades. Whether we may accept this 
as specifically true, the general mediums 
bear witness to the enterprise of some 
publishers who are looking for more 
subscribers, while the trade publica- 
tions prove that not all publishers 
‘* prefer personal solicitation ” to ‘‘ ad- 
vertising their own wares.” 


THE Religious Press Association, of 
Philadelphia, and Mr. S. C, Beckwith, 
the New York special agent, have ar- 
ranged to pay for a year’s subscription 
to PrinTeRS' INK for the purpose of 
causing the paper to be sent regular- 
ly for a year to every school named 
in the American College and School 
Directory. Every name of an educa- 
tional institution that was not already 
on the mailing list of Printers’ INK 
has now been placed there, and every 
edition of Printers’ INK for a year to 
come will be a school edition. 

PRINTERS’ INK will begin the new 
year with about five pages of yearly 
advertising contracted for at current 
rates. Page advertisements are likely 
to pretty much disappear from PRINT- 
ers’ INK after the current week. 
The paper must be kept small, and 
advertisers are pleased to learn that a 
quarter page is just about as effective 
as one occupying larger space, pro- 
vided sufficient care has been devoted 
to its preparation. 

Still, there will be those who will be 
ambitious to occupy a full page or 
more, and really <i for preparing 
and distributing from fifty-two to 
fifty-five thousand copies of a con- 
spicuous circular, such as may have 
place on a page of Printers’ INK, is 
a, very low price, after all, especially 
when it is considered that the adver- 

\ 
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tiser may possibly be the only one ap- 
pearing in such a conspicuous form in 
that issue. 

No issue of Prinrers’ INK is 50 
small as fifty thousand now, and every 
reader reads it carefully, The adver- 
tisements are read not less than the 
reading matter; in fact, it sometimes 
seems as though the advertising pages 
were the best. This is as it should 
be, for it is not possible to make an 
advertisement any too good. 


‘“WHEN you write your advertise- 
ments and circulars you must remember 
that you must write to impress fools. 
Don’t prepare them for ministers and 
college professors, but for ignoramuses, 
and you will be just as likely to catch 
college professors and wise men as you 
are any other sort.” This was the 
advice given by an old and very suc- 
cessful promoter of patent medicines 
to a friend who was about launching a 
new article upon the market. It was 
given in good faith and based upon a 
life-long experience. PRINTERS’ INK 
would like to receive opinions upon the 
question : Was it good advice? or bad? 
and why? 


WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 


Lowpon, December 9, 1891. 

Most American weeklies of the lighter 
kind, which are reaching us just now, 
contain liberal offers of ‘‘ premiums” 
to new subscribers. Of course, this 
kind of thing does not turn up in our 
own papers, which are hardly sold by 
subscription at all. The premium sys- 
tem has been tried here, on the most 
liberal scale, and it did not succeed. 
A London Youth's Companion was 
started, printed from the American 
plates specially sent from Boston, 
and the paper and machinery were 
fully equal to the Boston edition. 
The premiums were duly offered, and 
after a little while the paper disap- 
peared. The inference is that the 
English public does not care for pre- 
miums, and I think the inference is a 
correct one. If you offer us something 
for nothing we either do not value it 
or we are so fully convinced that its 
cost must come out of the quality of 
the other something it is tacked on to 
(which we do not get for nothing), that 
we set to work to find fault with the 
latter. 
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An American house is, nevertheless, 
doing good business by giving some- 
thing free, but that something is not 
of the tangible kind, and so I suppose 
it goes down better on that account. 
The Yost typewriter has just been 
brought over, and a free school of 
typewriting and short-hand introduced 
in connection with it. The business 
is understood to be successful, but 


then it is largely helped by judicious 
newspaper advertising. 
* * * 


7 
A quotation, especially if from 
Shakespeare or Pope, is understood 
to go a great way with the British 
public. A poster which the leading 
firm of boarding contractors got out 
for themselves years and years ago 
has done them endless service. It read 
thus : 
_ WILLING—* Doth give us Bold Adver- 
tisement.’’—Shakespearc. 

Other quotations used by prominent 
advertisers are: 

Thine own incomparable oil, Macassar 

—(Byron), 
by Rowlands. 
It’s not only linen you're wearing out, 
3ut human creatures’ lives 
—( Tom Hood), 
by Titan Soap Company. 

How far that little candle throws his beams 

So shines a good deed in a naughty world 

—(Shakespeare), 
by the proprietors of Pain Killer—the 
lines being followed, of course, by a 
comparison of the shining virtues of 
this world-renowned , ete., etc, 

All the perfumes of Arabia will not sweeten 
this little band —( Shakespeare), 
by Pears — with an addendum, of 
course, pointing out that had Lady 
Macbeth possessed Pears’ Soap, of 
course, etc., and so on, 

* x * 7 * 

And this reminds me of an amusing 
anecdote connected with another Mac- 
beth quotation, which, if Mr. Ward 
has not told it yet, will bear printing. 
The Sapolio people, who are rather 
great on conveyance advertising, en- 
gaged the backs of all the street tram.- 
way tickets in the north of London. 
Among their announcements was this, 
or one like this : 

“Out, damned spot !’’ cried Lady Macbeth, 
who had neglected to use Sapolio, 

Mr. Fassett, the London represent- 
ative of Enoch Morgan’s Sons, told 
me that no sooner had this appeared 
than he had a letter from a pious lady 
remonstrating with him for dissem- 
inating profane language: Of course 
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he laughed and threw the letter in the 
basket. But he didn’t have time to 
forget it before another letter turned 
up, and yet others, until there was 
quite a shower, and eventually he con- 
cluded that it was good policy to with- 
draw the offending ticket, which he did 
at no inconsiderable trouble and ex- 
pense. The public can be exceeding 
pious when it feels that way. 
* * * * * 

The makers of Mellin’s Infant Food 
are circulating a handsome booklet of 
Shakesperean quotations, deemed ap- 
plicable to their article, including a 
couple of rather smart Shakespeare 
acrostics on its title. They have got 
up a clever selection, and an ingenious 
feature of their advertising is a series 
of engravings from photographs of 
children reared on the food, with the 
testimonials of proud parents be- 
neath. 

* * * > . 

While I am on the question of clas- 
sical quotations it occurs to me that 
the source of Mr. A. Frank Rich- 
ardson’s pseudo quotation, ‘‘ A drop 
of ink makes millions think,” may not 
be universally known. I take it that 
the ingenious Richardson stewed it 
down from the following lines in By- 
ron’s ‘‘ Don Juan” 

But words are things, and a small drop of 
Falligg like dew upon a thought, produces 
That which makes thousands, perhaps mill- 

ions, think ; 
*Tis strange, the shortest letter which man 


uses 
Instead of speech may form a lasting link of 
ages, etc. 
————_-«- 


CIRCULATION RATINGS. 
From the Wilkesbarre Record. 


There are agencies like G. P. Rowell & Co., 
of New York; N. W. Ayer & Son, of Philadel- 
phia, and others, which issue each year a 
newspaper directory, giving what purports to 
be the circulation of the papers throughout the 
land. The custom is to credit the several 
newspapers with whatever circulation their 
publishers may claim, no effort being made to 
restrict the quotations to such figures as are 
proved, True, certain prominence is given 
papers which prove their circulation, the direc- 
tories printing the figures in a more conspicu- 
ous type, but the u#froved figures “ go"’ just 
the same, The Messrs. Rowell make an effort 
to secure reliable circulation by offering to 
pay $r0oo for proof of the incorrectnesss of 
such figures as they accept as accurate. The 
Record is the only paper in Luzerne County 
on which George P. Rowell & Co. stake $100 
for accuracy. This is a compliment to the 
Record that the publishers appreciate and 
which ought to be apparent to advertisers. 
The only fault to be found with the Rowell 
book is that it should admit any figures at all 
as to circulation which are not substantiated. 
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Méae “claims” of circulation ought not to go. 
Rowell’s and Ayer’s books ought to stand to 
the publishing business just as Dun’s or Brad- 
street's reports do to the commercial world— 
not what a publisher claims, but what an in- 
vestigation shows him to actually have. 

On this subject the Doylestown /nte//i- 
gencer has this very sensible editorial : 

The question of circulation of newspapers is 
one which continuously attracts the attention 
of both newspaper men and advertisers. Ten 
per cent of the newspapers the country over 
quote correctly their circulation. This is the 
testimony of Messrs. Geo. P. Rowell & Co., 
New York, who publish a very complete 
newspaper directory. Ten per cent of the 
publishers are all that will furnish satisfactory 
evidence of their circulations. Yet the direc- 
tory publishers go on and print figures of cir- 
culation for almost any publications which are 
issued. 

Knowing what they know, why do they do 
this? 

Is there any justification for it ? 

True, they do not guarantee the figures, ex- 
cept in the specified ten per cent, but is not 
the fact that the quotations stand a certain 
degree of indorsement of them, and hence 
an injustice to all who take the trouble and 
have the honesty to give exactly their actual 
figures ? 

This is the way the situation appears to the 
Intelligencer, and if this conclusion be true 
no directory has any right to publish figures of 
circulation which do not meet fair requirements 
as to proof. If the motive in publishing a 
directory is a sincere and disinterested one 
there can be no purpose in publishing any 
figures of circulation except such as can be 
substantially verified. 

The directory publishers would do them- 
selves an honor, advertisers an inestimable 
service and ten per cent of the newspaper pub- 
lishers but a simple justice, if they would “* om7t 
all figures of circulation except where the 
statements were sufficiently detailed and 
comprehensive to warrant their acceptance 
as correct, “hose publishers who state their 
circulations correctly should urge this view 
upon all the directory publishers in the com- 
mon interest of the newspaper business and its 
patrons. 

The suggestions outlined above em- 
body a pretty accurate description of 
the plan adopted for the next issue of 
the American Newspape: Directory. 
In that book a paper making a state- 
ment showing that it has goo, I,100, 
1,500 or 2,100 circulation will be 
marked J; that is, circulation exceed- 
ing 800, and a/so exceeding goo, 1,100, 
etc., while a publisher claiming to have 
2,100, for instance, but making no de- 
tailed statement, will be marked J *, 
the asterisk indicating that the pub- 
lisher claims to have more than 800 
circulation and less than 2,250. The 
editor of the Directory reports that a 
surprising number of statements have 
been sent in since a plan of rating has 
been announced that ‘‘ omits all figures 
of circulation except where the state- 
ments were sufficiently detailed and 
comprehensive to warrant their accept- 


ance as correct,” 





PRIN 


Correspondence, 
AN ADVERTISING OBJECT LESSON. 


Lditor Printers’ Ink: 

I have just been taking an object lesson in 
advertising, and I think if I have not learned 
something new, Mr. Editor, I have had some- 
thing old more firmly fixed on the gray matter 
of my brain. I stood at my window in muscu- 
lar idleness, but mentally thinking of some 
remarks of your ** Reviewer” last week about a 
lithographing firm sending out to its custom- 
ers a circular decrying newspaper advertising, 
and thinking how much wiser that firm would 
have been to have asked permission of Mr. 
Romer to use a part of his article which you 
quote from Ausiness, and try and show how 
valuable their articles would be as an auxiliary 
to newspaper advertising, and I was wonder- 
ing how any shrewd firm could make such a 
blunder. I was thinking, too, of having been 
in the office of a firm of very large advertisers, 
not long ago, when their business manager was 
trying to show me how newspaper advertising 
would not pay, but circular would. He hada 
very nice statement drawn off from the books 
to prove his position. He showed me that the 
firm had done over $100,000 of newspaper ad- 
vertising during the last four months of the 
previous year and had lost money, that begin- 
ning in February of the next year he had con- 
vinced them of the fact that newspaper adver- 
tising would not pay, and that for three 
months they had done a very large amount of 
pamphlet distribution, and that the transaction 
showed a very large profit. 

I asked him how the pamphlets were dis- 
tributed. He said, “* Through the mails.” I 
asked him where he got his addresses. “* Well, 
they came from answers to past newspaper 
advertising,” he again replied. I assure you 
that I ri not say all I thought. I do not 
think Printers’ Ink has any readers that need 
the point of this explained. But, to return to 
my object lesson. As I said in the beginning, 
I stood thinking of these things, when I heard 
the well-known cry of *‘ Umbrellas to mend ? 
Umbrellas to mend ?” coming nearer down the 
street. Street urchins were mocking him; but, 
unmindful of them, on he came, umbrellas 
under one arm, and swinging a little furnace 
with the other hand and from which there 
came steadily a considerable volume of smoke. 

I noticed that he stopped occasionally to re- 
plenish his furnace, and always to make it 
ee out a greater volume of smoke. As I 

d a half hour to spare, I put on my hat, fol- 
lowed him, and at the first opportunity began 
to talk to him. A small tip secured his con- 
fidence, and he gave me many little tricks of 
his trade. I asked him if he would not get 
just as many customers by leaving his “ kit” 
at some convenient point, agg then calling out 
his “Umbrellas to mend” from house to 
house. He assured me that he would not, I 
said to him: “ What good is it to keep the 
smoke pouring out from your little furnace ?”’ 
He assured me that people thought he was all 
ready to go to work, that it looked like busi- 
ness, and that they were more likely to give 
him work. It looked workmanlike, and ex- 
perience had taught him that he got more 
work than when he left it unlighted. 

I soon found that this, in one sense unedu- 
cated, man was well educated in a knowledge 
of human nature and the little arts that would 
gain sympathy and attention to his work. 

ow much work would this man get ae om 
his loud cry of “* Umbrellas to mend?" Very 
little, you will say. Certainly, but that was 
just the same to him as newspaper advertising. 
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It was the essential thing to call attention to 
his work. His ‘kit’ of tools, his materials 
over his arm, the smoke issuing from his fur- 
nace, were they not all circulars, calendars, 
pamphlets and the other aids of a successful 
newspaper advertiser? Was not my object 
lesson of some value? True, many experts 
will say that what I have said is so patent that 
it is unnecessary to say it again. But how 
many apparently good business men do you 
meet, men spending large sums of money in 
advertising, that an expert will say is all 
waste, and they will yet argue just as ridicul- 
ously as the manager I quoted above ? 
As that profound Siete of 
nature, Joe Howard, Jr., would say, 

right, or am I wrong?” 
Boupinot MuIDETTER 


— 


HOW ABOUT THOSE MASTIFF “ PRIZE” 
ADS? 


human 
“Am 


New York, Dec. 


Editor of Prixters’ Ink: 

I read some time ago an announcement that 
prizes had been awarded for new advertise 
ments of the Mastiff Plug Cut Tobacco. Do 
you know if these prize advertisements are 
now appearing in the newspapers? If so, can 
you tell me upon what ground the prizes were 
given? It appears to me that the series of 
advertisements thus far used by that company 
are of a decidedly inferior grade. 

What do you think about it? Won't you 
tell us, or ask some of your readers to do so? 

Artist. 


11, 1891. 


——- 


THE BAKING POWDER ADVERTISING 
WAR 


Minneapouis, Minn., Dec. 
Editor of Printers’ Inx: 
Within the last few days a phase of adver- 
tising has been brought to my attention, as a 
ublisher, which is new in my experience, and 
would like to hear from others on the sub- 
ject. 

During the last four or five months the Price 
Baking Powder Co. has published in a large 
number of newspapers a series of “ pure read- 
ing articles,’’ by which it was demonstrated, to 
the satisfaction of the advertisers at least, that 
the purest baking powder in the world is made 
in Chicago and the vilest of all ammoniacal 
poisons is dispensed in a Royal manner at 106 
Wall street, New York. These notices, al- 
though appearing without any advertising 
marks, were all paid for at liberal rates, and 
naturally have raised a ‘‘ wumpus and a wow"’ 
with the patrons of the big New York com- 
pany. The only condition attached to the 
order from the Price Co. was that the paper 
publishing the notices should never in any 
manner refer to them as paid advertising, the 
Price Co. suggesting that if their competitors 
desired to refute th-ir statements they should 
be required to pay advertising rates likewise. 

Now comes the Royal with a proposition to 
the various papers to make contracts to run 
their regular advertising only upon condi- 
tion that the publishers guarantee that they 
will allow no attack on them by name or pub- 
lish any article defamatory of their goods. 

Again comes the Price Co. with a cir- 
cular letter warning the publishers against 
signing such an agreement with the Royal 
upon penalty of the withdrawal of their own 
valuable patronage, and further intimating 
that no dealer who did not fear exposure of his 
impure goods would make such a demand. 
The Price Co, further calls the attention of 
publishers to the fact that as late as October, 


18, 1891. 
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1891, the Royal Co. has publishe’ an adver- 
tisement in an Oregon paper “‘ defamatory ” to 
rival baking powders “ mentioned by name. 
It 1s an indisputable fact that for vears it has 
been the custom of the Royal to publish 
schedules purporting to illustrate, with black 
lines of varying lengths, the degree of strength 
and purity im the various powders, ali of which 
were named. The Price powder did not head 
that list, it may be inferred. 

Now the question the writer desires to sub- 
mit is: What do the approved ethics of pub- 
lishers say as to the proper position for the 
paper, leaving out all speculation as to which 
course will give the largest direct profit ? 

The publisher has space for sale, and, within 
certain limits of protection to the readers 
against swindlers, cares not who is the buyer 
Of course a few of the larger papers can dic 
tate terms even to the most ober adver- 
tiser; but here is a new phase of the pub- 
lisher’s business, and the Royal claims that 
ninety-five per cent of the publishers have al 
ready agreed to their terms, and will never 
no, never—allow anything more to be said 
defamatory of ammo—I mean Royal Baking 
Powder’s absolute purity. The other five per 
cent have sold themselves for a Price—perhaps. 
Let us have a straw ballot. P. V. Co.ins. 


oo 


SOME INCONSISTENCIES. 
New York, Dec. 12, 1891. 
Editor of Printers’ In: 

It is often asserted by publishers that their 
advertising space is the same as cash, and 
among those representing the higher grade of 
papers the statement is common, * We treat all 
advertisers just alike.” This isaninducement 
to customers to pay the price demanded, but 
in these papers a man who advertises a new re- 
frigerator or a railroad bond, if he pays the 
tate, is charged from one-third to one-half 
more than a man who advertises a school for 
young ladies, a summer hotel or a winter re- 
sort. Why is it that space is less valuable to 
the publisher if occupied by a summer hotel 
than it is if occupied by the bond or refriger- 
ator advertisement ? 

Again, the New York World demands from 
mercantile and general advertisers 30 cents a 
line, but will sell space to an auctioneer for | 
15 cents a line; and to a man who advertises 
cast-off clothing for 25 cents a line, while the 
clairvoyant has to pay 50 cents a line, and on 
Sunday 60 cents. Colleges and schools, how- 
ever, can obtain space at 15 cents a line, and 
dancing schools pay the same rate. 
matrimonial advertisements cost as high as 50 
cents a line, and the “ personal”’ is classed in 
the same way. 

Is there any good reason why a school 
should have a lower rate than the merchant, 
or that the man who advertises for a wife 
should pay more than the man who advertises 
for board? A Wipower, 


<> —__—_—__ 


THEATRICAL ADVERTISING IN NEW 
YORK 


From the Dramatic Times. 

Said a well known advertising agent: ‘I 
would suggest to managers of our city theatres 
to study that exce!lent journal, Printers’ Ink. 
It is devoted to the class who spend money in 
the newspapers—well, who spend more than 
the theatres. There is nct one of them who 
don't svend over three hundred a week in the 
newspapers, Do they get that return for it? 
Yes, they do; but not as much as if they rade 
their advertisement as attractive as other con- 
cerns. 


But the | 


PRINTERS’ INK, 


There is no reason why a certain idea of dis- 
play should not be adopted by each of the the- 
atres, instead of crowding their five or ten line 
advertisements all together, so that one can be 
distinguished from the other. At the rate of 
three hundred a week for forty-five weeks 
makes thirteen thousand a year, which is pret- 

Y heavy advertising. There are thirty-four 
theatres in the city and seven museums, and 
they all spend on .- averege of six hundred 
thousand a year. With such an amount the 
daily papers could well afford to originate ideas 
of their own, and submit them tothe managers 
for consideration. I know if I had a theatre [ 
would certainly adopt a plan that would be dis- 
tinct from the others, and I am sure my three 
| hundred would bring me in more than it does 
now. Let your friends at the theatres con- 
sider this. 
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THE Cleveland Wor/d has ordered 
a page advertisement in PRINTERS’ 
INK once a month for 1892 at a cost 
of $1,200. Mr. S. C. Beckwith is the 
New York agent of the Cleveland 
World. 
AD am: to let direct from letters. Goon. 
- GOODWIN, 1215 Broadway, N. Y. 
1.000" wl | a. $.90 90 
PIANOS, Sisco fe 
} PATENTS ritzer Book, FREE: W. 7. 
LET TERS ro Box ion, Boston.” 
SILK PIECES FOR PREMIUMS. E. M. 
LEMARIE, Little ) Ferry, N. J. N.J. 
COLLEGE- MA New HAVEN, Conn., 
reaches 25,000 students. 
| NEWSPAPERS sr OB Hendese NE 
o., 28 Reade Bt., N.Y 
|GMEBANES.4"9°4" PRINTERS 
| 
[WOOD ENS*AVINS aay 
1. OO =: rtraits—Made to order from 
Photos. Cheapest newspaper cuts 
made. Send is proofs. CENTRAL 
PRESS ASSOCIAT'N, Columbys, O. 
an Francisco Bulletin 
| Largest evening circulation in California. 
j Hi High character, pure tone, family newspaper. 
THE PEN ™4tis MIGHTIER once 
SPENCERIAN!!! 
GOLDTHUWAITE’S 
CGEOCRAPHICAL MACAZINE. 
oe TRCU LATION | UNIVERSAL. 
LIC Always a8 eer 
Washington. 
New York. 
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PRINTE 


To write ads. well is an 


firms. 
A.B. SPR ashington St. 


TON, 


help you? 


Arthur's New oe Magazine 
Illustrated, agg guarantecs 800,000 
and chea, vertis- 


circulation for 1892. 
ing in America. 
HOW 


ro maxe RUBBER STAMPS 


Latest Improved Process. 


free. BARTON MFG, CO., 318 Broadway, 
San Francisco Call. 


Established 1853. 


pest ad 








56,759—Sunday, 61,361. 
The Leading Weve: aper of the Pac ific Coast, 
in Cire ulation, Charac ter and Influence. 


art. I 
Can’t I 


Circulars | 
N.Y | Reliable agate measure, letter opene 


RS’ INK. 813 


Numbering & Paging Machine, 
EVERY PRINTING OFFICE SHOULD HAVE ONE. 
NO COUNTING ROOM COMPLETE WITHOUT — 


SEND FOR PRICES AND KL.LUSTRATED CIRCULARS 


W. Baumgarten,213 Fayette St. Balto. Md 


HOW’S THIS? 


secsaeee ) 


r, leaf 
utter. Made of Aluminum, the wonderful 
| new metal. Light as wood. Strong as steel. 
Cleaner than silver. Will not tarnish or cor- 
| rode. on * inches long. Just right for vest 
| poe ket. Elegant for desk or library. You 


| wantone? % cents, es." Stamps will do. 
| R. 8. THAIN, 161 Salle St., Chicage. 














“ 
alogues, oe a and primers may property 
be considere es to newspaper 
tising.’” "—John Irving Romer, in “ Business.” 

I write ’em ; write 

E. A. WHEATLEY, Chicago, Til. — 


Do you use these 


‘iles! 
Every es is buying 


Will send express paid 
c. ig GODDING, 
RL 


Providence, 
Advertising Agency, 


Dodd's Satwncke Boston, 
Send or-Estimate 


RELIABLE DEALING. 
: ya LOW ESTIMATES. .68 


PRESSWORK. 


Large Runs Solicited. 

Facilities 300 Reams Daily. 
GIBB BROS. & MORAN, 
PRINTERS, 

45-51 Rose Street. New York, 


COMPOSITION ‘ELECTROTIPING BINDING. 


$14 No. 62 DESK. 


Packed and De- 

livered on 

Oak and Walnut. 

Size, 52x30 inches. 
Polished Veneer 














‘op. Two 
above drawers. 

Superior in ma- 
terial, by = ag 


wh. rh CELDER, 1. Indianapolis, tn ind. 


FACE 10 FACE. 


We place your ur adv. before | 
100,000 
of the best people. 
School Board journal. 
WM. G. BRUCE, Pub’r, 
150 Nassau 8t., 
New York City. 








adver- 


We control over 
Read our 
Street C 
Maile 


00 Cal 
Little Book 
ar Advert 


1 ain 


on 
in 
dress 
CARLIE 


Time 


a 


ION & KISSAM, 
Bid a. New York 


CANADA. 


ou intend advertising in Canada it will 

bee of interest to know that we handle more 
business with Canadian newspapers than any 
other Agency in existence. e control the 
Canadian vertising of many of the largest 
j}and shrewdest advertisers in the world, 
| Pears’ Seap, for instance. Our efforts are 
devoted to Canada alone. We have no pre 
ferred list, but handle them all. Write us 
before placing your orders. cKIM 
& CO., Mentreal, Canada. 














The Agricultural Monthly with the Largest 
Circulation West of the Alleghenies. 
We promised 70,000 per month. We are 
civing 78,000. 
May, 81.460, 
June, 58,500. 


September, 72,900. 
October, 77,000. 
July, 71,000. November, 81,000. 
August, 72,800, December, 79,460. 
Total, eight months, 624,127; average, 78,016. 





«we 


Druggists Only. 
| Offer No. 1.—A sam of Nos. 33, 31,29 and 27 


‘or 
Offer No. 2.— A sample of Nos. 21, 19, 18, 17, 15 


or money 
G. W. FLAVELL & BRO., 
| 1006 Spring Garden St., Philadelphia, Pa. 
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The. Sat ore Modern Priscilla 
Each 


Judge Library Magazine. 325,000 “7 


A High-Class Ten Cent Publication with DPEC., JAN. and FEB. 
85,000 Circulation per month. | 4...) s+i0n select and proven by P. 0. receipts. 


Which is better than a half million rag-tag and The December issue was slightly delayed 
bob-tail family pa such as nine-tenths of the so- | hy the total destruction by fire of our office 
called “ family ’’ rs we read so ree about. | November 29th, 1891, but the January and 
Have wh seen mite Are Lt interested ! | February issues will be issued promptly on 
SPGSES See 8 SE SPN time. Advertisers wishing to reach the ladies 


WILLET F. COOK, who have themselves paid the subscription 

‘ "DGE.” | price for the paper and its valuable hints on 

Advertising Manager of “JUDGE, decoration in all departments can find no 

NEW YORK. better mediums than the MODERN PRISCILLA. 

Send for circular headed “‘ PRINTERS’ INK.” | Send for advereitng, rates oe reetinG co. 
4 I 


els 


| any agency. PRISCILLA PUBLISHING CO. 








It is to catch a bird if you know Ge. 

| | ™es is a self-evident proposition. 
Many newspaper publishers make money be- 
cause they have learned the wa “a. These pub- 
ovmlinn WH EEL CO... lishers tell how it is done in the National Jour- 
9 | nalist, and testify that a single number of that 
MAKERS paper gomtaleing this interchange of views is 

y wort 100. t costs $2 a year. 

CHICOPEE FAL Ls, MASS. Advertisers must remember that to catch cus- 
BOSTON. WASHINGTON. DENVER. SAN FRANCISCO | tomers it is necessary to advertise in a paper 


ry to 
that goes to buyers in every section of the coun- 
A. G. SPALDING & BROS.. Special Agents, try. “that paper ty the: CHICAGO NATIONAL 
Chieago, New York and Philadelphia. JIC ORNALIST. 21 21-25 Plymouth Place, Chicago, I 


HOME- MAKER ts MAGAZINE . new management ; the only organ of the “ Woman’ 's 
ederated Clubs,” the stro of i women 
nown. Send for copy the new it )ME-MAKER and advertis ng rates. 44 E. 14th St., N.Y. 


| eee Smeg 


CIRCULATION OVER 50,000 COPIES WEEKLY. 
resents the largest body of evangelical Christians on this continent. Its influence among the 
membership of the Church in every section of the country is very extensive. Its advertising 
columns are under most careful supervision, noth 4. ing admissible that is in any way offensive 
to the most refined taste or of the character of which there is any reasonable doubt. 
HUNT & EATON, Publishers, 150 Fifth Ave., New Vork. 











Geo. P. Rowell & Co. are willing to place advertise- 
ments in any newspaper or periodical at a fixed rate per 
cent on the net cost of the advertising space to them. 
This rate is charged all customers alike, and is not subject 
to change by reason of competitive offers. As the adver- 
tising placed by them is large in quantity, excellent in 
quality and attractive in appearance, their business is 
sought for by publishers, and they are able to command 
the lowest obtainable rates. Each customer is benefited 
by these favorable circumstances, 





PRINTERS’ INK, 


PRINTING INKS! 


in exchange for 


ADVERTISING SPACE 


Newspaper publishers wishing to contract for their regular supply 
of PRINTING INKS, and pay for the same, wholly or in part, in 
ADVERTISING SPACE, are invited to address 


DANIEL F. BARRY, Manager 
W. D. WILSON PRINTING INK CO., Limited, 


Geo. P. Row: Pres, 


Cuas. N Kt, ec - - New York. 


Duct A NEWSPAPER conc GUNNING 
ADVERTISING Astncy) Suite eras 


WE GIVE TO ALL CUSTOMERS he hago cnmetaing tip Ser 
Judictous homer, Conspicuous | GUNNING’S CHICAGO SIGNS have over a 
pa cal WA Unbiased MILLION Readers a day. 
anintance, Ppini THE R. J. GUNNING CO., 


P t And 
Seceenatiedins ae Confidential | 297 DEARBORN Sr., CHICAGO. 
et od Servi 


Leow Prices, 

















ADVERTISEMENTS DESIGNED, PROOFS SHOWN AND 
ESTIMATES OF COST IN ANY NEWSPAPER 
FURNISHED FREE or CHarce. 


J.L.STACK & CO. 


| 


Newspaper Advertising, st. Paut, Minn, | 





Advertisers : 
We Solicit 
Your Patronage. 


If it is your desire to place us in tion to| Reaches more homes than 


serve you to best advantage, you should - —™ aR a 
1—Tell us where you wish to advertise ; that is, will the combined issues 


eify the field, hat it is that b ‘ “re aac aw? 
Se you wish! of 500 papers, each having 
Tell us how much money you are willing to| a Circulation of 500 copies. 
devote to the adve: ae: Se that is, to the first 
order—the one you now have in mind. 
Send us such information as will enable us to 
prepare a suitable advertisement. . 
Authorize us to procure the best advertising If space in each of the 
we can for you within the prescribed limits . 
If you have no previous acquaintance oF 500 papers were given 
open account with us and are not accord be 
credit in - Sy mercantile agency books you free your electrotypes 
t will be well to give refgrences or send a $ ¢ 
would still cost you more 
We not only prepare than the space in The 
advertisements, prop- . , r 
erly worded, with Ladies’ World. 
ay oe display, but 


plans : 


If you desire the patron- 
age of well-to-do Ladies, 
ie| advertise in a ladies’ pa- 
Except for regular customers, we do not! PCT. S. H. Moore & Co., 
a rea Publishers, 27 Park Place, 


apparent in the beginning that the appli- 
cant expects to pay for the work. New York. 
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if youare. If your advertising is 
unsatisfactory “ you are ina hole.” 


LET US HELP 


you out. By our method you get 
the w expert writers and 

artists without paying their high 
rices. Outline Cuts a 


other advertiser 
iness if you want 


State your 

samples. 
THE ART LEAGUE, 

183 World Building, New York. 


his own fortune, and 

the harvest he reaps is en- 0, %8 

tirely due to his own perse- : e 

verance and industry. If 4 pe 

properly sown, there is not 8 a 

one seed that promises him bet- »!, ff ° 

ter returns than liberal advertis- Bat? & 

ing ; but it requires careful culti- . ee 

vation, for the field is a large one, *» 

and there are many dry and bar %: fk 6, 

ren spots that must be avoided. ~*, “'\y ry 
We are practical farmers’ in ° 

the advertising field, and after 26  *% 

years’ careful study and experi- rh ° 

ence we are better able to avoid, Sy 

the barren spots and add to the, , 

chance of reaping a rich har * 

vest by preparing bright, 4 4" 

original advertisements ? 

suitable for your business 

and placing them in mediums 

which in our judgment will , ° 

show the best possible results. ”. 


. 





41,588,584 
Circulation 


In six months, July Ist to Dec. 3ist, 1890, was 
given by our agency to the %¢-inch adver 
tisements of 





Scott’s Emulsion 
of Cod Liver Oil 


in Home Print country weeklies. 

We believe an investigation would satisfy 
many advertisers that they could use the 
Home Print weeklies to advantage. 


Our Catalogue 9 ths cas of 
Edition for 1891, will be sent to any adver- 
tiser on epgtioasren. and our method of work 
fully explained. 


| ~ 
Netson (Hesman & (0. 


‘ 
; é . " -, ST. LOU 
BS. W. BRANCH, Home Insurance B’ldg, CHIL AGO 
EASTERN BRANCH, 54 Beekman &., KEW YORE 





HE KNEW HIS: MISTAKE. 


“* Gracious ! what has happened Au- 
s? ” 

“* Mary, dear, we are ruined! I have 
lost everything in advertising !” 
“*Take comfort, dearest, and 

“Too late, Mary, too late! I should 
have taken ‘‘Comfort” as my chief 
medium, for everybody knows that “* if 
you put it in Comfort it pays!” 


” 


\ 
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Tue Unrrep States Navy, desiring to buy 
twenty moderate-priced watches, invited the 
leading American manufacturers to send 
watches for trial and rating at the Naval 
Observatory in October and November last. | 
One hundred and thirty-eight watches of dif- 
ferent makes were sent in. It has been offi- 
cially announced that a Seth Thomas Watch 
stood first in the trial and the Seth Thomas 
Watches averaged the best.—PAi/la. Times, 
February 18, 1890. 


Do YOU Know 
That the 


Seth Thomas 
Watch 


is the Best Watch} 
for the price that is| 
made in America ?} 


Publishers and others offering watches as 


premiums would do well to write to 


beth Thomas Glock S. 





49 MAIDEN LANE, N. Y. 


[From the New York Tribune, Thursday, 
Dec, 17, 1891.) 


The New York Ledger is now reach- 
ing the end of the forty-seventh 
year of its existence, and it long 
ago won the warm regard and high 
admiration of thousands of families. | 
It has steadily grown in literary} 
merit, and has among its contribu- 
tors many artists and authors of| 
fame. Robert Bonner’s Sons, with | 
offices at William and Spruce! 
Streets, are the publishers. Robert} 
Bonner is as well known as the) 
owner of Maud §., Sunol and other) 
famous trotters, as he is as the! 
founder of the Ledger. Among the} 
announcements for the coming year 
are: “Siberian Exiles,” by Col. T-| 
W. Knox; a new novel by Mrs. 
Amelia E. Barr; short stories by 
Harriet Prescott Spofford, Maurice | 
Thompson and Julian Hawthorne; | 
articles on Alaskan exploration, by | 
Frederick Schwatka, who is at the | 
head of the party sent by the Ledger, 
and articles of especial interest to 
women. The new year will there-| 
fore be a notable one for the Ledger. | 
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Tue Totevo Brave. 


Advertisers now pretty generally 
know the Weekly Edition of THE 
TOLEDO BLADE has the largest 
circulation of any Weekly to a Daily 
printed in the United States. The 
WEEKLY BLADE'S circulation is 
now 118,000, 

There are yet a few advertisers who 
do not know that the Daily Edition of 
the TOLEDO BLADE has a larger 
circulation than all the other daily 
papers published in Toledo combined. 

DAILY BLADE'S circulation now 
14,000 to 16,000 copies per day. 

For advertising rates in either edition 
address 


THE BLADE, 
Toledo, Ohio. 
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of the reader is what most adver- 

tisers desire to accomplish. 

We prepare attractive advertise- 
ments, with or without illustra- 
tions, deliver our customer the com- 
pleted advertisement in the form 
of an electrotype and charge him 


in accordance with the time and 
talent devoted to his order. 


GEO. P. ROWELL & Co., 
NEW YORK. 
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svwsvseneeng HALIFAX 


T= RIPANS TABULES regulate the «¢ 
stomach, liver and -bowels, eurity the In proportion to population, 40,000, is one 
blood, are pleasant to tak saf d alway: the wealthiest cities in Canada. Tt is a 

city, fashionable and open-handed rticles 

| of luxury and merit sell well at seed 

| The papers ge use are, beyond ‘geod, ries the 
| HERALD and CHRONICLE, with their evening edi- 
| | tions, the Mam and Econo. 


“4 Herald” 


Mossiog daily, tri-weekly and weekly. A long- 
established, tried and popular a of — 
spread influence — evening edition, THE 

covering the city especially. 








Diseases 
ach, Tired 
Torpid 


Witt i oes: ¢|°*Chronicle”’ 


ap impure blood a4 a failure in the prop- 

r performance of their functions by the 
eluach, liver and intestines. Persons Morning daily, tri-weekly and weekly, covers 

ven to. over-eating are benefited by tak- @ | the other side of the political field, and is pro- 
ing one tabule after each meal. con- vincial in its + a and influence. Many years 
tinued mee of Se | Ri Tabules is the established and a favorite everywhere. Evening 
surest for nate constipation. Stition, THe Ecno, especially devoted to the 
They contain nothing yp be injurious city proper. 

ost delica ——- =. a, gross @ 3 

pi, gross Tic., a gross 1 To cover Nova Scotia thoroughly well in th 


deme Add = OTHE RI- daily press these papers only are necessary 
‘ANS CHEMICAL COMPANY, P. 0. 

672, New Yor’ ‘ 

Exclusively represented by 


ROY V. SOMERVILLE, 


Times BUILOING, New Yor«. 


ACKNOWLEDGED 


High Grade Advertising 
LOW COST. 

















Yearly Rates, 
50 CENTS PER LINE PER INSERTION. 


Golden Days” 


(123,100 Copies Weekly). 


Address R. C. CRAIG, 
Advertising Manager, 
121 Times Building, - ~ New York, 
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THREE 


— 


Ao THE® 
CINCINNATI 
POST 


Circulates Over 
65,0 00 / 
DAILY 


EXCELLENT 


a 


4 


* THE # 
ST. LOUIS 
CHRONICLE 


Circulates Over 


45,000 


DAILY 


ADVERTISING 


*THE® \ 
KENTUCKY \ 
POST 


Circulates 


10,000 


DAILY 


MEDIUMS. 


E. T. PERRY, 86 & 87 Tribune Bidg., 


NEW YORK, 


Will furnish Rates, Sample Copies and 
further information. 


819 





Put 


Sunday School Times, 
Them 


PHILADELPHIA. 
Presbyterian. 
Luzperes Observer. 

ati 
Your Chri ’ 
. Presbyterian Journal. 
List ] Ref'd Church Messenger 
iscopal Recorder. 
Christian Instructor. 
Christian Statesman. 
Christian Recorder. 
Lutheran. 
BALTIMORE. 
Baltimore Baptist. 
Episcopal Methodist. 
Presbyterian Observer. 
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YOU 


have been repeatedly 
advised to put your 
advertisement in these 
papers, if you have 
anything to advertise 
which appeals to pros- 
perous home people. 
Other advertisers have 
demonstrated there is 
profit to them in so 
doing. 

Why do not you seek 
similar profit through 
the use of these favor- 
ite home journals ? 

Perhaps it will 
make a happier New 
Year for you and us 
to get together. Why 
not write to us about 
it? 





One 
Price 
Advertising 


Without Duplication 
of Circulation 
HOME BEST 


JOURNALS 15 WEEKLIES 


Every Week 
Over 275,000 Copies 


Religious Press 
Association 
hila 





= 
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~ NEW ENGLAND 
MAGAZINE 


BOSTON, MASS. 


The NEW ENGLAND MAGAZINE, though only a few years old, is the 
peer in point of excellence of the leading monthlies of the times. Not only 
is this true of its artistic (NEW ENGLAND MAGAZINE is fully illustrated 
every issue) and mechanical appearance, but also of the quality of its contents, 
which are furnished by the very best authors who never write unless they have 
something to say. Advertisers are fast learning that with its 


30,000 Copies Monthly 


It is a valuable Advertising Medium. 
Send 10 cents for Sample Copy. 


New England Magazine Corporation. 





WomaNs HOME JOURNAL, 


One of the very best advertising mediums in the world. Beautifully 
printed, Fully illustrated. Ably edited. One of the most popular ladies’ 
publications in America, The subscription list is rapidly growing and prac- 
tically guarantees for 1892 an average of over 50,000 copies monthly 
Present advertising rates, 20 cents an agate line. 


DISCOUNTS FOR TIME. DISCOUNTS FOR SPACE. 
To be used within One Year from date of order 
Orders for 3 months.... 5 per cent. 200 Lines.. Sacccouss ont SOE. 
ts 6 “ 400 x 
600 
” 12 af ” 1000 , 
Advertisers may use either scale of discounts, but cannot combine the two. 


Since November 1st new subscriptions have been received as follows : 


Nov. 2, em = . 91 Nov. 18, Friday ....113 | Nov. 25, Wednesdy128 Dec. 5, Saturday.... 
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Building High 


Much talk has been occasioned by the attempt of the Cu1- 
caGo Ciry CouNCIL to pass an ordinance restricting the height 
of buildings, so we could not erect during 1892 the highest 
newspaper building in the world. The ordinance may be passed 
binding us to twelve or sixteen story building, but you can’t 
pass an ordinance limiting our circulation to 


400,000 weeny. 


Combined on the three papers, 


THE SATURDAY BLADE, 


THE CHICAGO LEDGER, 
THE CHICAGO WORLD, 


For 1892 


ADVERTISING RULES AND RATES. 


1. Any contract cancelled at any time for any person at pro rata rates. 
2. Circulation proved each week by P. O. receipts. 
3. No contract made for longer than one year. 

Net rate on BLADE, LEDGER and WorLD, $1.40 per agate line. 





NOTE—The Saturpay Bvape has the largest circulation of any paper in the U. S. 





o Advance in Advertising Rates January Ist, 1892. 
oO This will make the fifth advance in 344 years—made neces- 


sary by the rapid growth of the papers. Reserve space before 
January rst. 


Apply for and reserve space through any responsible agency, or 


W. D. BOYCE, Chicago, Ill. 
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They are after me 


WN 
A 
Wh VS 





So are all shrewd advertisers after space in THE 


PHILADELPHIA |TEM 





Daily 181,237, Sunday 184,490, Weekly 43,358 


Sworn Average Every Issue for the 12 Months ending Nov. 30, 1891, 

As per detailed statement on file with Geo. P. Rowell & Co. 
We have succeeded in making the most complete as well as the 
mest largely circulated newspaper in the United States—one 
that has proved itself an indispensable factor in assisting others 
to establish themselves in a successful business. No matter 
what line you may be in, you will always find it a profitable 
investment. 


OVER * 181,000 * DAILY 


Publishes more “ Wants,” “ For Sale,” “ To Let,” etc., adver- 
tisments than any other paper in Philadelphia, which is always 
PROOF POSITIVE of the prosperity of a newspaper. He who 
fails to see the point of this statement will probably lose the 
“chance” of a lifetime. 


Over 500,000 Readers 


TO EACH ISSUE. 


S. C. BECKWITH, — roncicw aovenrisine, 
509 THE ROOKERY, 48 TRIBUNE BUILDING, 
CHICAGO. NEW YORK. 





\ 
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Story of the first Eleven Months of 1891: 


JANUARY, daily average, 16,931 copies 
FEBRUARY, “ - 20,675 F 
MARCH, 


SEPTEMBER “‘ 
OCTOBER, “ 
NOVEMBER, “ 


Original on file with Geo. P. Rowell & Co., N. Y. 


$1,000.00 Challenge 


No other Cleveland daily can prove as large an average paid circulation. THE 
WoORrRLD publishes its ci tion daily at the head of its editorial columns. The 
first of each month it Publishes a sworn statement, which it files with the City 
Clerk, where anybody can see the original document. THs WorLD = yeoeel 
to establish the truth of its circulation statements in any other way, and it chal- 
lenges any other Cleveland daily to prove its claimed paid circulation in a manner 
that would be conclusive in a court of law—which THe WorLD stands ready to 
do—or in the event of failure to do so, to pay $1,000 in cash to any worthy charity 


in Cleveland. 
THE WORLD, Cleveland, Ohio, B. F. Bower, Bus. Manager. 


THE SUNDAY WORLD, scrote, Siztemver: 17,883 


8. C. BECKWITH, Sole Agent Foreign Advertising, 


48 Tribune Building, New York. 509 “ The Rookery," Chicago, 
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': CLUS 


A Journal of Club Life for Men and Women. 


HERE is‘no doubt that the club 

men and women of this country 

are the most wealthy people in it. 
They are fond of the luxuries and 
comforts of life. There are more than 
500,000 club members, excluding 
everything but strictly first-class social 
organizations, and THe Crus reaches 
them all. It is printed on fine coated 
paper and illustrated by the best artists 


obtainable. For advertising, address 


THE CLUB, 
15 Tribune Bldg., .N, Y. 











